Canco  pushes  Canned  Foods  in 

GREAT  NATION-WIDE  RECIPE  CONTEST 

#  One  of  the  many  promotion  efforts  of  the  American  Can 
Company  in  the  interest  of  Canners  is  the  sponsoring  of  the 
Jl  omen's  National  Menu  Recipe  Contest  —  a  promotion  de¬ 
signed  not  only  to  increase  the  sale  of  canned  foods,  but  to 
foster  a  better  appreciation  by  the  housewife  of  the  variety 
of  delicious  dishes  that  can  be  prepared  with  the  canned 
foods  on  her  pantry  shelf. 

This  contest  is  being  sponsored  under  the  auspices  of  the 
Women’s  National  Exposition  of  Arts  and  Industries  which 
for  15  years  has  been  advancing  the  interests  of  women. 

5, ()()(), ()()()  contest  blanks  will  be  distributed  to  housewives 
through  25,000  grocery  stores,  important  women’s  groups. 

Home  Economists,  and  others.  It  is  expected  that  tens  of 
thousands  of  women  will  enter. 

Each  entrant  is  required  to  submit  a  complete  menu  of  six 
recipes,  at  least  five  of  which  must  make  use  of  commer¬ 
cially  canned  foods.  Sectional  winners  will  be  awarded 
free  trips  to  New  York  and  cash  prizes.  Retailers  will  re¬ 
ceive  duplicate  awards. 

AMERICAN  CAN  COMPANY 

230  PARK  AVENUE,  NEW  YORK  CITY 
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“Man,  these  peas  are  wonderful.”  Or 
maybe  it’s  corn  or  peaches,  tomatoes 
or  pears  —  the  man  of  the  house  knows 
the  goodness  of  canned  foods.  The 
Heekin  Can  Company,  with  its  enor¬ 
mous  factories  and  warehouses  in  Cin¬ 
cinnati  is'  never  idle  —  winter  or  sum¬ 
mer  —  serving  the  canning  industry. 
There  is  no  let-down  in  our  service  to, 
our  customers  —  to  our  friends.  No  de¬ 
lays,  no  waste  motion.  Your  problems 
are  our  problems.  Let  us  work  them 
out  together.  THE  HEEKIN  CAN 
COMPANY,  Cincinnati,  Ohio. 
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The 

DUPLEX 

TRIMMER 

and 

SLITTER 

by 

CAMERON 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 


A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 

240  N.  Ashland  Ave.  CHICAGO,  U.  S.  A. 
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WITH  forceful  headline  and  attrac¬ 
tive  illustration  Continental’s 


current  Canned  Foods  advertisement  “ft*’’  “®"*’  Continental 


wUl  gain  the  attention  of  millions  of  '"ntinues  its  crusade  to  make  "Health  I 
housewives  in  the  Saturday  Evening  “"**  Ft^^hness  Sealed  In  Cans”  a  "huy-  | 
>Post  and  Good  Housekeeping.  And  word”  with  consumers.  j 


it’s  all  in  natural  color,  including  the 
appetizing  Canned  Fruits  and  Vege- 
,  tables  pictured  in  the  foreground. 


Stw  YORK  CHICAGO  SAN  TRANCISCO 
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EDITORIALS 

Steps  down,  or  is  it  up?— The  Grand  Old  Man 

of  the  canning  industry — and  we  would  not  dare 
say  “old”,  if  we  were  not  out  of  arm’s  reach — 
Henry  W.  Phelps,  President  of  the  American  Can  Com¬ 
pany  “since  memory  runneth  not  to  the  contrary,”  has 
stepped  out  of  the  Presidency  and  taken  the  Chairman¬ 
ship  of  the  Board  of  Directors.  This  is  the  equivalent 
of  President  Emeritus,  and  he  is  surely  every  inch  that. 
The  American  Can  has  been  a  mighty  force  for  good 
in  this  industry,  but  at  the  time  he  was  first  called  in, 
it  might  be  said  that  his  job  was  to  bring  order  out  of 
chaos.  This  was  before  he  became  President,  when  he 
was  virtually  manager.  The  monied  men  who  had 
constructed  what  was  first  called  one  of  the  world’s 
greatest  trusts,  the  88  million  dollar  American  Can, 
had  made  a  sorry  mess  of  it  as  a  business  organization. 
They  seemed  to  think  that  money  and  plenty  of  it  in¬ 
sured  success.  And  so  it  fioundered  during  its  first 
years  until  reason  prompted  that  can-making  experi¬ 
ence  and  ability  were  what  it  needed,  and  so  they 
called,  not  to  one  of  the  Big  Four  in  the  previous  can¬ 
making  world,  but  to  a  small  town  canmaker,  of  a 
good  but  comparatively  obscure  firm,  Ranney  &  Phelps 
of  Peoria,  Ill.,  and  they  dropped  the  job  in  his  lap, 
with  what  we  can  imagine  was  “see  what  you  can  do 
with  the  dern  thing.”  And  all  the  world,  and  this  in¬ 
dustry  in  particular,  now  know  what  Manager,  later 
President  and  now  Chairman  of  the  Board,  H.  W. 
Phelps,  did  and  it  is  a  monument  which  any  man 
may  well  be  proud  of,  for  the  company  stands  today 
on  a  par  with  the  greatest  corporations  on  earth. 
It  began  with  “steady  prices  for  cans  mean  steady 
prices  for  canned  foods,”  the  full  force  of  which 
slogan  the  present  generation  cannot  guess;  it  fore¬ 
saw  the  need  and  the  great  service  a  technical 
laboratory  could  be  to  the  advancement  of  the  canned 
foods  industry,  and  it  made  the  National  Canners 
Laboratory  possible,  and  has  steadily  been  its  main 
support  ever  since.  It  had  the  vision  to  see  that  unless 
the  public  were  properly  educated  to  the  use  of  canned 
foods,  the  industry  would  continue  to  stumble  along 
uncertain  and  insecure;  but  it  could  see,  too,  that  the 
canners  were  too  little  versed  in  advertising  or  mer¬ 
chandising  to  voluntarily  contribute  every  year  to  such 
a  program,  and  so  it  put  a  few  pennies  per  thousand  on 
the  price  of  cans,  and  used  that  amount,  plus  a  generous 
contribution  of  its  own,  to  do  just  that  advertising, 
and  is  still  doing  it  today.  And  all  the  while  it  spent 
other  millions  in  the  improvement  of  the  cans,  and  of 
the  means  of  producing  canned  foods,  and  even  con¬ 


tinually  entertained  the  industry,  competitors  and 
supply  men  as  well  as  canners  who  might  not  be  its 
customers,  in  its  theatre  parties  and  otherwise.  These 
are  just  a  few  of  the  highlights  that  should  be  men¬ 
tioned,  lest  you  forget  what  this  great  little  man  has 
done  for  your  industry.  May  you  live  long  to  enjoy  the 
fruits  of  your  exceptional  performance,  and  the  grati¬ 
tude  of  a  whole  industry. 

PEA  STANDARDS  REVISED— Here  is  an  official 
notification  from  the  Food  &  Drug  Administration, 
U.  S.  D.  A.,  under  date  of  May  9th — and  therefore  just 
at  hand — and  all  pea  canners  will  do  well  to  note. 
The  official,  detailed  report  will  be  printed  in  full  in 
our  next  issue. 

UNITED  STATES  DEPARTMENT  OF  AGRICULTURE 
FOOD  AND  DRUG  ADMINISTRATION 

Washington,  D.  C.,  May  9,  1936. 
NOTICE  TO  PACKERS  AND  DISTRIBUTORS 
OF  CANNED  FOODS: 

There  is  enclosed  Supplement  No.  2  to  Service  and  Regu¬ 
latory  Announcement  Food  and  Drug  No.  4.  This  supple¬ 
ment  consists  of  a  revised  standard  for  canned  peas  recently 
promulgated  by  the  Secretary  of  Agriculture.  This  standard 
replaces  in  its  entirety  the  standard  for  canned  peas  now 
in  Service  and  Regulatory  Announcement  Food  and  Drug 
No.  4,  Revision  3.  The  basic  standard  of  quality  and  con¬ 
dition  given  in  paragraph  60  is  revised  only  to  the  extent 
of  eliminating  the  word  “tender”,  tenderness  now  being  in¬ 
cluded  as  one  of  the  criteria  of  immaturity.  The  paragraphs 
on  meaning  of  terms  have  been  so  changed  as  to  include 
only  definitions,  and  a  separate  subheading  on  preparation 
and  examination  of  sample  has  been  added. 

In  addition  to  making  tenderness  a  criterion  of  immatur¬ 
ity,  the  water-insoluble  solids  determination  described  in 
paragraph  63  of  the  old  standard  has  been  replaced  by  a 
determination  of  the  percent  of  alcohol-insoluble  solids  of 
the  drained  peas.  The  percentage  of  peas  ruptured  1/16 
inch  or  more  is  retained  as  an  index  of  immaturity,  and 
in  addition  a  determination  of  the  percentage  by  weight  of 
peas  which  sink  in  a  brine  of  1.12  specific  gravity  has  been 
added. 

The  new  standard  makes  no  change  in  the  standard  of 
quality,  condition  or  fill  of  container  for  canned  peas, 
merely  giving  additional  means  of  determining  whether 
or  not  the  canned  peas  are  immature.  Extensive  studies 
of  the  canning  of  peas,  and  examination  of  experimental 
packs  prepared  under  controlled  conditions,  have  demon¬ 
strated  that  properly  prepared  immature  peas  will  in  all 
cases  be  above  the  minimum  standard  of  quality.  It  will 
therefore  work  no  hardship  on  packers  who  cut  their  peas 
before  maturity.  Its  announcement  at  this  time  makes  it 
possible  for  canners,  at  the  time  of  packing,  to  make  sure 
whether  their  product  meets  the  minimum  standard  of 
quality  for  canned  peas. 
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Interstate  shipments  of  canned  peas  made  on  or  after 
August  6,  1936,  will  be  subject  to  the  requirements  of  the 
new  standard,  even  though  the  peas  may  have  been  packed 
before  its  effective  date. 

Very  truly  yours, 

P.  B.  DUNBAR,  Assistant  Chief. 

AROUSED — In  the  past  too  often  canners  listened 
to  or  read  good  advice  but  paid  no  attention  whatever 
to  it;  but  not  so  today.  Read  this  from  Mr.  Walter  A. 
Frey,  who  spoke  to  the  Tri-Staters  last  month : 

Dear  Mr.  Judge : 

I  was  delighted  to  receive  a  letter  today  from 
one  of  the  largest  packers  in  Western  Maryland, 
and  which  contained  the  following: 

“We  want  to  assure  you  that  we  will  use  every 
effort  to  pack  the  best  quality  canned  foods  this 
year  that  we  have  ever  put  in  a  can. 

“The  place  to  begin  is  with  the  Raw  Produce 
from  the  Farmer.  We  are  buying  our  Produce 
this  year  on  a  graded  basis,  paying  the  Farmer 
a  premium  for  good  quality,  and  discounting  him 
for  poor  quality.  This  will  mean  that  the  poor 
Growers  will  drop  out  entirely,  and  that  the  good 
Growers  will  have  an  incentive  to  furnish  us  still 
better  quality  Produce. 

“In  a  further  effort  to  improve  our  quality  we 
made  many  changes  in  our  plant,  and  have  in¬ 
stalled  from  $10,000  to  $15,000  worth  of  new 
equipment. 

“It  is  our  aim  to  pack  very  little  Standard 
quality,  and  a  great  deal  of  Fancy,  Extra  Standard 
and  high  Standard.  We  know  that  you  want  good 
quality,  and  want  a  product  that  you  can  depend 
upon,  as  being  of  the  same  grade  that  you  buy.” 

If  you  figure  the  canners  on  the  old  basis,  of 
stumbling  along  blindly  hoping  that  somehow  a  fortune 
will  drop  into  their  laps,  you  are  all  wrong.  They  are 
reading  as  they  never  did  before;  they  are  studying 
as  they  never  did  before,  and  they  are  applying  the 
results  of  their  reading  and  studying,  and  they  are 
getting  results.  Check !  Could  the  largest  gross  packs 
on  record — 1935’s — have  been  marketed  down  to  almost 
the  last  case,  by  this  time  of  the  year,  if  there  had  not 
been  a  decided  improvement  in  quality — the  sort  of 
“want-more-goods”  that  keep  the  consumers  coming 
back  for  more  and  more?  There  is  a  reason,  and  a 
very  real  one.  The  canners  are  awake,  and  stirring, 
and  they  are  getting  there.  This  year  it  is  going  to 
be  a  drive  to  improve  marketing  (selling)  conditions, 
and  watch  their  smoke !  It  is  going  to  be  rough  travel¬ 
ing  for  the  chiseler;  it  is  going  to  be  hard  to  find 
“goats”  or  “Easy-marks”  from  whom  the  goods  can 
be  taken  away  without  profit ;  the  sucker  list  is  nearly, 
if  not  entirely,  wiped  out.  And  what’s  more  they  are 
going  to  hit  hard,  straight  from  the  shoulder,  at  the 
fellow  who  tries  to  sell  ’em  out. 

A  GOOD  SELLING  HELP — Just  saw  a  sales  con¬ 
tract  of  Thomas  Roberts  &  Co.,  Philadelphia, 
which  contained  a  clause  (7,  Disputes)  which 
might  be  very  serviceable  in  many  cases,  and  of  value 
to  both  seller  and  buyer.  Here  it  is : 


THE  CANNING  TRADE- 

PUBLISHED  EVERY  MONDAY 
20  South  Gay  Street,  Baltimore,  Md. 

Arthur  I.  Judge,  Manager  and  Editor 
Entered  at  the  Postoffice,  Baltimore,  Md.,  as  second-class  matter. 
Telephone  Plaza  2698 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 

TERMS  OF  SUBSCRIPTION 


One  Year  $3.00 

Canada  -------  4.00 

Foreign  -------  6.00 


Extra  Copies,  when  on  hand,  each  -  .10 

Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 

“7.  Disputes:  In  the  event  disputes  arise 
under  this  contract  as  to  grade,  samples  from  such 
lot  or  lots  in  question  shall  be  submitted  to  an 
official  grader  of  the  Bureau  of  Agricultural  Eco¬ 
nomics,  of  the  U.  S.  Department  of  Agriculture, 
for  determination  of  grade.  The  grade  as  deter¬ 
mined  by  the  official  grader,  and  reflected  in  the 
certificate  covering  the  grading  of  such  samples, 
shall  be  final  and  binding.” 

Nice,  sharp  sword,  with  two  sharp  edges,  insuring 
delivery  up  to  grade,  and  preventing  stigmatism  of  the 
eyes,  on  the  part  of  the  buyer,  should  market  prices  be 
lower,  at  time  of  delivery,  than  when  the  contract  was 
signed. 

THEODORE  F.  WHITMARSH  DEAD 

HEODORE  FRANCIS  WHITMARSH,  chairman 
of  the  board  of  Francis  H.  Leggett  &  Co.,  prom¬ 
inent  New  York  City  wholesale  grocers,  died  in 
New  York  Hospital  on  Monday  of  this  week  of 
pneumonia. 

Mr.  Whitmarsh,  a  prominent  figure  in  the  industry 
for  many  years,  attained  national  recognition  as 
assistant  to  Herbert  Hoover  when  the  latter  was  United 
States  Food  Administrator  during  the  World  War.  Mr. 
Whitmarsh  also  played  a  prominent  part  in  other  war¬ 
time  agencies,  and  directed  a  number  of  post-war  food 
relief  projects  abroad. 

One  of  the  founders  of  National  Wholesale  Grocers’ 
Association,  Mr.  Whitmarsh  was  the  first  president  of 
this  association,  serving  from  1915  to  1918.  He  has 
since  been  active  in  the  committee  work  of  the 
association. 

Trade  leaders  from  many  parts  of  the  East  attended 
the  burial  services. 

THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

New  1936  Edition 
Published  by  THE  CANNING  TRADE. 
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GRADING  OF  CABBAGE 


by  M.  W.  Baker 

U.  S.  Bureau  of  Agricultural  Economics,  Columbus,  Ohio,  before 
the  Kraut  Section  of  the  National  Canners  Association  in 
Convention  at  Chicago,  Tuesday  morning,  January  21,  1936. 


CHANGES  affecting  the  established  customs  of  any  industry 
should  be  considered  carefully  before  they  are  adopted.  The 
kraut  industry  is  certainiy  no  exception  to  this  rule  and  any 
changes  in  its  methods  of  contracting  for  cabbage  should  not 
be  made  unless  the  proposed  changes  are  fully  analyzed.  In 
order  to  do  this  in  a  comprehensive  manner,  at  least  three  fac¬ 
tors  should  be  considered  when  changing  from  the  flat-rate-per- 
ton  system  of  buying,  to  buying  on  the  basis  of  Federal  grades. 

1.  What  are  Federal  grades  and  how  are  they  applied? 

2.  How  will  their  application  affect  cabbage  growers  and 
factory  operation? 

3.  Will  the  cost  of  this  system  be  justified? 

Federal  grades  for  canning  crops  were  established  largely  at 
the  request  of  the  canning  industry  for  the  purpose  of  providing 
a  definite  basis  for  contract  between  canner  and  grower  and  to 
promote  more  harmonious  relations  between  the  contracting 
parties  during  the  periods  crops  are  delivered.  These  grades 
recognize  variations  in  the  commercial  value  of  the  product 
and  are  so  worded  and  arranged  as  to  be  practical  in  their 
application  and  readily  understood. 

Federal  grades  for  cabbage  for  sauerkraut  manufacture  are 
without  doubt  easily  understood  and  are  simple  in  their 
application. 

“U.  S.  No.  1”  shall  consist  of  heads  of  cabbage  which  are 
firm  and  well  trimmed;  which  are  free  from  seed  stems,  and 
from  damage  caused  by  bursting,  decay,  discoloration,  freezing, 
disease,  birds,  insects,  mechanical  or  other  means.  Unless  other¬ 
wise  specified,  the  weight  of  each  head  of  cabbage  shall  be  not 
less  than  3  pounds 

“U.  S.  No.  2”  shall  consist  of  heads  of  cabbagre  which  are  not 
soft;  which  are  fairly  well  trimmed,  free  from  seed  stems  and 
from  serious  damage  caused  by  decay,  discoloration,  bursting, 
freezing,  disease,  birds,  insects,  mechanical  or  other  means. 
Unless  otherwise  specified,  the  weight  of  each  head  shall  be 
not  less  than  2  pounds. 

“Culls”  are  heads  of  cabbage  which  do  not  meet  the  require¬ 
ments  of  either  of  the  foregoing  grades. 

“Well  trimmed”  means  that  the  head  shall  be  free  from  loose 
leaves  and  the  stem  shall  be  not  longer  than  one-half  inch. 
Loose  leaves  shall  be  considered  those  leaves  Which  do  not  closely 
enfold  the  head.  Heads  of  cabbage  which  show  evidence  of 
having  been  well  trimmed  in  the  field  shall  be  considered  as 
meeting  the  trimming  requirements  although  they  may  have 
some  leaves  which  have  become  loose  in  the  process  of  ordinary 
handling. 

“Damage”  means  any  injury  which  materially  affects  the 
shipping  or  canning  quality,  or  which  cannot  be  removed  in 
the  ordinary  process  of  trimming  without  a  waste  of  more  than 
5  per  cent  by  weight,  over  that  which  would  occur  if  the  head 
of  cabbage  were  perfect. 

“Serious  damage”  means  any  injury  which  severely  affects  the 
shipping  or  canning  quality,  or  which  cannot  be  removed  in  the 
ordinary  process  of  trimming  without  a  waste  of  more  than 
15  per  cent  by  weight,  over  that  which  would  occur  if  the  head 
of  cabbage  were  perfect. 

As  previously  indicated,  there  is  nothing  in  the  phraseology 
of  the  above  grade  to  make  it  difficult  to  explain  to  growers. 

The  application  of  this  grade  may  be  made  in  the  following 
manner:  First,  build  a  grading  table  with  a  plain  sloping  top, 
the  back  being  about  feet  and  the  front  about  3%  feet  in 


height.  The  width  and  length  may  be  adjusted  to  meet  indi¬ 
vidual  needs.  Secure  three  bathroom  scales  with  platforms  wide 
enough  to  permit  metal  bushel  or  two  bushel  baskets.  These 
scales  may  be  set  in  whatever  position  the  inspector  finds  the 
most  convenient. 

INSPECTION — Our  method  of  inspection  in  Ohio  is  as 
follows : 

As  soon  as  the  cabbage  is  sufficiently  unloaded  for  the  inspec¬ 
tor  to  reach  the  wagon  or  truck  bed,  he  takes  an  ordinary 
cabbage  scoop  and,  starting  at  the  bottom,  he  scoops  gently 
upward  until  the  scoop  is  full,  allowing  heads  of  all  sizes  to 
run  into  it.  He  repeats  the  operation  until  a  representative 
sample  of  100  pounds  or  more,  depending  on  the  size  of  the 
load,  is  secured.  The  sample  is  dumped  onto  the  grading  table. 

No.  1,  No.  2  and  Cull  heads  are  separated  and  placed  in 
different  baskets.  After  the  separation,  the  inspector  adds  the 
net  weights  of  each  of  the  different  lots.  The  result  is  the 
total  weight  of  the  sample.  Dividing  the  net  weight  of  each 
of  the  No.  1,  No.  2  and  Cull  lots  by  the  total  sample  gives  the 
percentages  of  various  grades  in  the  sample.  As  the  sample 
is  considered  a  fair  representation  of  the  load,  these  percentages 
are  applied  to  the  entire  load.  To  illustrate:  The  net  weight 
of  a  load  of  cabbage  delivered  on  a  contract  price  of  $6.00  for 
U.  S.  No.  1  cabbage,  $4.00  for  U.  S.  No.  2,  and  nothing  for 
Culls,  is  2,000  pounds.  A  sample  is  taken  which  on  inspection 
shows  75  pounds  of  U.  S.  No.  1  heads,  20  pounds  of  U.  S.  No.  2 
heads  and  5  pounds  of  Cull  heads.  The  total  of  the  sample  is 
100  pounds  showing  75  per  cent  U.  S.  No.  Is,  20  per  cent  U.  S. 
No.  2s,  and  5  per  cent  Culls.  These  percentages  applied  to  the 
load  at  the  contract  price  would  net  the  grower  $4.50  for  the 
U.  S.  No.  1  heads,  80  cents  for  the  U.  S.  No.  2  heads,  or  $5.30 
for  the  load.  The  computation  of  percentages  and  values  of 
loads,  of  course,  can  be  expedited  by  the  use  of  percentage  charts 
or  slide  rule. 

Cabbage  growers  as  a  rule  are  willing  to  contract  on  the  basis 
of  these  grades  providing  they  are  growers  of  good  quality 
stock  and  that  they  fully  understand  their  application. 

Ohio  cabbage  growers  who  sold  on  the  Federal  grade  basis 
during  the  past  season  received  an  average  of  $5.63  per  ton  on 
a  contract  price  of  $6.00  per  ton  for  cabbage  of  U.  S.  No.  1 
grade,  and  $4.00  per  ton  for  cabbage  of  U.  S.  No.  2  grade.  Out 
of  thirty-six  growers  at  two  plants  only  three  were  dissatisfied 
and  two  of  these  three  were  growers  who  delivered  poor  quality 
stock,  one  of  whom  had  broken  his  contract  due  to  a  high  per¬ 
centage  of  soft  heads  in  his  field  which  he  claimed  to  be  able 
to  sell  to  truckers  for  the  same  price  as  U.  S.  No.  1  heads. 

The  lowest  grade  of  any  load  delivered  the  past  season  was 
33  per  cent  U.  S.  No.  Is,  40  per  cent  U.  S.  No.  2s  and  27  per 
cent  Culls.  This  load  was  delivered  by  the  grower  mentioned 
above.  A  large  number  of  100  per  cent  U.  S.  No.  1  loads  were 
delivered  and  the  average  for  the  season  was  86.4  per  cent 
U.  S.  No.  Is,  11.3  per  cent  U.  S.  No.  2s  and  2.3  per  cent  Culls. 

Undersize  heads  were  the  chief  defects  affecting  U.  S.  No.  1 
grade,  however,  this  was  not  true  in  the  case  of  U.  S.  No.  2 
cabbage. 

The  chief  defects  affecting  U.  S.  No.  2  cabbage  were  seed 
stems  and  burst  heads  causing  loss  in  excess  of  the  amount 
allowed  for  serious  damage. 

The  growers’  attitude  and  the  effect  of  the  grade  on  his 
returns  can  be  stated  briefly  as  follows:  Growers  of  good  or 
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average  crops  were  well  satisfied  and  secured  a  higher  net  return 
due  to  the  fact  that  the  prevailing  flat  price  per  ton  in  Ohio 
was  $5.00  and  the  graded  price  $6.00  for  No.  1  and  $4.00  for  No. 
2  grade.  Growers  of  poor  quality  stock  and  growers  who  were 
inclined  to  take  unfair  advantages  were  generally  dissatisfied 
with  the  grading  system. 

Considering  that  a  period  of  several  years  should  be  covered 
to  determine  actual  factory  savings  due  to  more  economical 
handling  practices,  we  do  not  feel  that  we  are  justified  in 
making  positive  statements  at  the  present  time,  as  to  the  actual 
benefits  derived  by  kraut  manufacturers  were  they  to  adopt  this 
system. 

The  following  figures  were  secured  from  the  operator  of  an 
Ohio  kraut  manufacturing  plant  and  are  based  on  actual  plant 
operations : 


Tons 

Cabbage 

Received 

Wasteage 

Cured  Labor  Cost  Contract 
Kraut  Per  Ton  Price 

Per  Ton  Cut  Cabbage 

Rate 
Per  Hour 
Women 

Rate 
Per  Hour 
Men 

1931 

. 2,628 

$1.13 

$6.00 

$0.25 

$0.30-.35 

1932 

. 2,444 

.79 

4.00 

.15 

.25-.S0 

1933 

.  656 

22.1 

1.53 

5.50 

.30 

.35-.40 

1934 

. 4,064 

20. 

138  gal. 

1.30 

5.50 

.30 

.35-.40 

No.  1  6.00 

1935 

. 1,840 

19. 

170  gal. 

1.05 

No.  2  4.00 

.27% 

.35-.40 

The  operator  of  the  plant  from  whom  the  above  figures  were, 
obtained  stated  that  the  savings  on  labor  costs  in  cutting 
amounted  to  at  least  $350.00.  He  also  stated  that  there  were 
numerous  other  savings,  the  amount  of  which  he  could  not 
determine  until  the  kraut  was  completely  packed  out. 

The  cost  of  this  inspection  work  in  Ohio  is  $50.00  per  week 
for  each  inspector.  The  inspector,  of  course,  is  a  Federal-State 
licensee  and  operates  under  the  contract  existing  between  the 
U.  S.  Department  of  Agriculture  and  the  State  of  Ohio. 

Inspection  costs  per  ton  were  approximately  65  cents.  This 
cost  was  high  due  to  the  small  tonnage  inspected  and  irregu¬ 
larity  of  receipts.  Under  average  conditions  three  to  four  times 
as  much  cabbage  could  be  inspected  by  the  same  number  of 
men,  thus  reducing  inspection  costs  accordingly.  As  stated 
previously,  we  do  not  feel  justified  in  forming  final  opinions 
regarding  this  system  as  a  whole,  at  the  present  time.  Never¬ 
theless,  it  is  safe  to  draw  the  following  conclusions:  First,  it 
furnishes  a  fair  and  equitable  basis  for  contracts  for  cabbage. 
Second,  it  encourages  growers  to  deliver  high  quality  and  to 
leave  their  Cull  stock  in  the  field.  Third,  by  delivering  more 
uniform  and  higher  quality  stocks,  it  increases  the  number  of 
tons  of  cabbage  cut  per  hour.  Fourth,  it  reduces  arguments 
between  packers  and  grower.  Fifth,  each  grower  is  paid  in 
accordance  with  the  quality  of  product  delivered  providing,  of 
course,  a  fair  premium  is  placed  on  U.  S.  No.  1  stock. 

Mr.  M.  W.  Baker  added  the  following  remarks  at  the  close: 

TRIMMING — That  is  all  I  have  to  give  you  in  this  form.  I 
want  to  take  up  one  particular  thing  which  I  mentioned,  and 
that  was  the  damage  to  heads  that  we  found  this  year  by  many 
growers  attempting  to  trim  the  cabbage  too  closely.  We  found 
that  in  their  desire  to  deliver  a  head  of  cabbage  which  met  the 
requirements  of  the  U.  S.  No.  1  grade  they  had  a  strong  tendency 
to  trim  those  heads  too  close,  so  that  many  times  we  had  more 
waste  than  we  would  ordinarily  have  had  due  to  bruising.  Some 
of  the  heads  were  trimmed  clear  down  to  the  white. 

I  mention  that  to  those  of  you  in  other  states  who  may  be 
considering  going  on  this  grade,  to  be  careful  that  your  growers 
do  not  get  the  idea  that  they  have  got  to  trim  this  cabbage  too 
close  in  order  to  meet  your  requirements. 

It  is  of  particular  significance  to  note  that  insofar  as  this 
particular  setup  is  concerned  the  growers  who  sold  on  the 
graded  basis  this  year  in  Ohio  did  so  according  to  their  own 
wishes.  The  matter  was  put  up  to  them  definitely.  We  ex¬ 
plained  the  grades  to  the  group  of  them  and  the  factory  gave 
them  their  option,  whether  or  not  they  preferred  to  contract 
on  the  basis  of  the  grades  or  on  a  flat  rate,  and  they  preferred 
to  sell  on  the  basis  of  the  grade.  And,  as  I  told  you  in  this 
paper,  out  of  all  of  the  growers  at  two  plants,  only  three  were 
dissatisfied,  one  of  those  three  being  a  man  considered  by  the 
plant  as  being  a  reasonably  good  grower  in  previous  years,  but, 
because  he  had  a  chance  to  sell  some  of  his  cabbage  to  truckers — 
and  a  lot  of  his  cabbage  was  small  and  soft — ^jumped  his 
contract. 


Now  those  things  are  particularly  significant  if  you  could 
have  gone  with  me  to  this  factory  and  could  have  seen  the 
cabbage  that  was  being  cut  during  the  packing  season.  It  was 
absolutely  amazing  the  per  cent  of  cut  that  this  factory  got;  in 
fact,  their  superintendent  made  the  statement  that  he  never 
cut  so  much  cabbage  in  a  short  length  of  time,  or  per  hour,  in 
his  life. 

There  were  possibly  several  reasons  for  this  that  have  not 
been  touched  on  but  back  of  all  of  the  whole  setup,  gentlemen, 
is  this:  You  desire  a  high  quality  product  for  at  least  two 
reasons — first,  to  I'educe  your  overhead  in  cutting  and  manu¬ 
facturing;  and,  second,  to  put  a  high  quality  product  onto  the 
market.  In  order  to  secure  that,  naturally  you  have  to  have 
high  quality  growers,  and,  if  I  may  be  permitted  to  say  so,  I 
do  not  think  that  the  National  Canners  Association  have  taken 
any  wiser  step  in  any  direction  than  the  step  that  your  Com¬ 
mittee  has  taken  to  establish  more  equitable  relations  between 
growers  and  canners  because,  in  the  final  analysis,  those  growers 
are  the  foundation  of  your  business;  they  must  secure  fair 
treatment,  and  in  securing  fair  treatment  they  must  reciprocate 
and  give  you  fair  treatment. 

I  submit  to  you  kraut  packers  that  if  every  day  you  have  a 
terrific  argument  with  some  particular  grower,  or  if  you  only 
have  one  once  or  twice  a  week  with  some  particular  grower 
who  is  delivering  poor  stuff  to  you  and  that  you  want  him  to 
eliminate  and  you  get  into  that  scrap  with  him,  if  that  scrap 
or  argument  is  conducive  to  the  promotion  of  good  feeling 
between  you  and  your  growers  now  you  know  that  you  have 
to  have  it.  Under  the  graded  basis  you  just  simply  transfer 
that  scrap  on  to  the  shoulders  of  the  inspectors,  providing, 
of  course,  it  is  fair;  and  in  our  experience  in  this  grading 
work  we  have  found  it  about  a  fifty-fifty  proposition.  In  other 
words,  we  have  found  about  fifty  per  cent ‘of  the  growers  that 
were  wrong  and  we  have  found  about  fifty  per  cent  of  the 
packers  that  were  wrong.  It  is  not  all  one  way,  you  know; 
you  all  make  mistakes;  you  all  slip  a  little  bit. 

Under  this  particular  system  we  have  found  that  the 
growers  have  been  much  more  satisfied,  and  while  it  is  just 
in  its  infancy,  particularly  in  kraut  work,  nevertheless,  what 
its  final  results  will  be  we  cannot  say.  I  have  tried  to  present 
them  to  you  as  fairly  as  I  knew  how  to  give  you  a  picture  of 
the  results  we  have  obtained  so  far,  and  in  five,  ten  or  twenty 
years,  if  I  live,  I  hope  they  will  be  more  complete. 

Jit  Jit 

AT  A  RECENT  MEETING  of  the  Indiana  Tomato  Can¬ 
ners,  it  was  decided  to  start  a  radio  advertising  cam¬ 
paign  for  tomatoes  and  tomato  products.  A  committee 
was  appointed  consisting  of  William  E.  Switzer, 
Bargersville,  Indiana ;  Rodney  Koontz,  Gaston,  Indiana, 
and  Virgil  Ray,  Elwood,  Indiana.  After  many  meet¬ 
ings  of  this  advertising  committee,  a  one  minute 
program,  three  times  a  day,  on  the  radio,  was  agreed 
upon.  These  programs  are  at  9 :30  A.  M.,  1 :30  P.  M. 
and  4 :30  P.  M.,  excepting  Saturday,  when  the  morning 
program  is  at  9:00  A.  M.  The  programs  started  on 
May  4th  over  Station  WFBM,  Indianapolis,  Indiana. 
Only  canned  tomatoes  and  tomato  products  have  been 
included  to  date. 

*  *  m 

LINK-BELT  COMPANY,  Chicago,  announce  the  appoint¬ 
ment  of  Industrial  Supplies,  Inc.,  Poplar  Ave.  and 
River  Front,  Memphis,  Tennessee,  as  authorized  stock¬ 
carrying  distributors  of  Link-Belt  elevating,  conveying 
and  power  transmitting  chains  and  machinery;  Cald¬ 
well  screw  conveyor  and  fittii;gs ;  anti-friction  bearing 
units;  and  complete  silent  and  roller  chain  drives. 
Ample  stocks  are  to  be  carried  in  Memphis  to  serve 
the  trade  with  dispatch. 
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This  Year  Use — 

CERTIFIED  TOMATO  PLANTS 

Groton  from  the  Distinguished 

STOKES  MASTER  MARGLOBE 


Many  of  the  hish  yielding  acreages  of  the  past 
season  were  the  product  of  these  plants.  They 
carry  an  authentic  record  for  heavy  yields  of 
high  quality  fruit.  Without  this  combination 
you  had  better  not  grow  tomatoes.  These  are 
not  times  to  risk  poor  crops  by  the  use  of  plants 
of  doubtful  origin.  These  plants  cost  no  more 
than  ordinary  strains.  We  shall  be  glad  to  help 
you  locate  them  among  the  Georgia  growers. 
On  account  of  prevailing  conditions  we  advise 
early  reservations. 


FRANCIS  C.  STOKES  &  CO.,  INC. 

Tomato  Seed  Breeder*  and  Grower* 

Moorestown,  New  Jersey 


CONSIDER  YOUR 
FIRE  INSURANCE 

When  Planning 
ALTERATIONS 
ADDITIONS  AND 
STRUCTURAL  CHANGES 

Let  US  advise  you,  without  charge,  how 
such  changes  can  he  made  without  un¬ 
necessary  increase  in  your  fire  insurance 
costs. 

CANKERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER-INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

540  N.  MICmCAN  AVE.  CHICAGO,  ILLINOIS 


YOU  need 


this  NEW  book; 

In  all  probability  your  times  and  processes  are  entirely  right,  but  it  is  very 
comforting  to  know  that  they  are.  Good  business  and  caution  prompt  a 
careful  checking — now,  before  the  season  comes  on. 

You  overhaul  the  machinery,  test  thermometers  and  guages — when  did 
you  last  check  your  methods  to  see  that  they  are  in  line  with  the  latest  and 
best  (safest)  procedures? 

$10.^  invested  now  may  save  you  thousands  of  dollars  in  losses,  maintain 
— or  possibly  help  raise — the  quality,  and  preserve  reputation! 

BE  SURE  YOU’RE  RIGHT! 

ORDER  YOUR  COPY 

“A  Complete  Course  In  Canning” 


6th  Edition 


No  copies  on  approvoL  Formulae  |  Published  and  Copyrighted  by 

:  a„  in  the  ./  t^,  and  1  JJO  qq  postpaid  THE  CANNING  TRADE 

secrets  cannot  be  submitted  on  ap-  I  x-  r-  iiiu 

proval.  J  BALTIMORE,  MD. 

EVERY  CANNER  -  PRESERVER  -  CONDIMENT  MAKER  -  FOOD  EXPERT  and  HOME  ECONOMICS  TEACHER  -  NEEDS  IT 


Price  $10.00  postpaid 
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GRAMS  of  INTEREST 


AT  A  MEETING  of  the  Board  of  Directors  held  in  New 
York  City,  May  5th,  1936,  Mr.  H.  W.  Phelps,  former 
President,  was  elected  to  the  Chairmanship  of  the 
Board  of  the  American  Can  Company.  Mr.  Phelps 
succeeds  the  late  Mr.  F.  S.  Wheeler.  Mr.  C.  E.  Green, 
former  Vice-President  and  Comptroller,  was  elected 
President,  and  Mr.  W.  0.  Starr,  formerly  Auditor,  is 
now  Comptroller. 

*  *  * 

STOKELY  BROTHERS  &  COMPANY  are  adding  spinach 
and  tomatoes  to  the  production  of  their  Anderson 
(Indiana)  plant  and  necessary  handling  equipment  will 
be  installed. 

*  *  * 

A.  T.  GILLESPIE  of  Sussman,  Wormser  &  Company, 
wholesale  grocers,  of  San  Francisco,  returned  early  in 
the  month  from  a  trip  to  Honolulu. 

*  *  * 

MESSRS.  BATCHELOR  &  COMPANY,  Sheffield,  England, 
will  build  a  new  food  canning  and  packing  factory  on 
a  12-acre  site  in  Sheffield,  at  a  cost  of  £100,000,  it  is 
reported.  Peas  will  be  the  item  of  principal  concern, 
but  operations  are  to  be  extended  to  fruits,  vegetables 
and  puddings. 


AL.  GRIEBLING 


w.  w.  SINGER,  President  of  Hansen  Canning  Ma¬ 
chinery  Corporation  of  Cedarburg,  Wisconsin,  an¬ 
nounces  the  appointment  of  Al.  Griebling  as  Sales 
Representative  for  the  Middle  States.  Mr.  Griebling 
has  been  identified  with  the  canning  industry  for  over 
twenty  years.  His  many  friends  will  wish  him  success 
in  his  new  occupation. 


J.  w.  (bill)  SIMMONS,  associated  with  the  canning 
industry  in  various  capacities  for  many  years,  and 
recently  with  Edgar  F.  Hurff  Company,  Swedesboro, 
New  Jersey,  dropped  dead  at  the  Hurff  plant  on  Satur¬ 
day,  May  9th.  Burial  was  at  Fincastle,  Virginia, 
Tuesday  following. 

*  *  * 

A  NEW  OFFICE  and  warehouse  of  brick  and  steel  con¬ 
struction  is  being  added  to  the  Libby,  McNeill  &  Libby 
plant  at  Memphis,  Tennessee. 

*  *  * 

JOHN  WATERHOUSE,  President  of  Alexander  &  Bald¬ 
win,  Ltd.,  Honolulu,  prominent  in  Island  pineapple 
growing  and  packing  interests,  is  a  visitor  at  San 
Francisco. 


CANNERS  LEAGUE  OF  CALIFORNIA  will  hold  its  Annual 
Meeting  at  the  Palace  Hotel,  San  Francisco,  Friday, 
May  29th,  it  was  decided  at  the  Board  Meeting  recently 
held. 

*  *  * 

H.  J.  GOELZER,  director  and  one  of  the  founders  of 
the  Plymouth  Packing  Company,  Plymouth,  Wisconsin, 
died  on  April  28th.  Mr.  Goelzer’s  son,  Carl  E.,  is  now 
President  and  General  Manager  of  the  Company. 

*  *  * 

LONG  BEACH,  California,  interests  have  purchased 
seven  salmon  cannery  tenders  from  the  Alaska  Packers 
Association  and  the  Pacific  American  Fisheries  and 
plan  to  convert  them  into  craft  for  followers  of  deep 
sea  fishing  off  the  California  coast. 


SCOTT  VINER  COMPANY,  Columbus,  Ohio,  have  de¬ 
veloped  and  are  now  offering  a  new  self-cleaning  vine 
distributor  or  agitator  for  attaching  to  any  standard 
viner.  It  saves,  the  company  claims,  many  peas  which 
would  otherwise  be  lost  in  the  threshed  vines,  and  sells 
at  low  cost. 

4c  * 

HELWiG  &  LEITCH  COMPANY,  Baltimore  pickle 
packers,  have  acquired  the  Tidewater  Pickle  Company, 
West  Point,  Virginia,  and  will  make  extensive  changes 
and  improvements,  contemplating  an  increase  in 
acreage. 

«  *  * 

NEAL  CANNERIES,  INC.,  has  been  organized  at  Hur- 
lock,  Maryland,  to  can  fruits  and  vegetables  by  S.  0. 
Neal,  0.  W.  Corkran  and  C.  B.  Harvey. 


PLANS  ARE  UNDER  CONSIDERATION  for  the  establish¬ 
ment  of  a  co-operative  cannery  at  Healdsburg,  Cali¬ 
fornia.  The  committee  investigating  the  project  is 
made  up  of  Ed.  Norton,  W.  R.  Haley,  Floyd  D.  Darby, 
H.  B.  Rosenberg  and  A.  F.  Stevens. 

*  *  * 

THE  CANNERY  of  the  Springbrook  Packing  Company, 
Springbrook,  Oregon,  has  been  destroyed  by  fire  with 
an  estimated  loss  of  $60,000. 

*  *  * 

SARCO  COMPANY,  INC.,  183  Madison  Avenue,  New 
York  City,  have  announced  a  new  temperature  control 
valve  for  jacketed  kettles,  open  or  closed  tanks  and 
other  steam  heated  process  equipment.  This  new  valve 
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is  operated  by  liquid  expansion  and  is  known  as  the 
“Thermoton.”  It  is  intended  to  provide  approximate 
temperature  control  by  automatically  varying  the  flow 
of  steam  to  the  heating  coil  or  jacket.  In  effect  it  is 
an  origice  automatically  varied  in  size  by  the  position 
of  a  needle  valve.  The  valve  position  depends  on  the 
temperature  of  the  expansible  member  to  which  it  is 
attached.  This  in  turn  is  proportional  to  the  volume 
of  steam  flowing.  By  using  the  key  adjustment  pro¬ 
vided,  the  Thermoton  can  be  set  to  feed  just  the  desired 
amount  of  steam.  Thermotons  can  also  be  used  on  the 
steam  outlets  from  jackets,  chests  or  coils,  in  place 
of  ordinary  steam  traps.  They  can  be  adjusted  to  dis¬ 
charge  the  condensate  at  any  temperature  desired, 
down  to  90  degrees  F.  In  this  way  they  hold  back 
part  of  the  condensation,  thus  acting  as  temperature 
regulators. 

#  *  * 

LEHR-NIMS  CANNING  COMPANY  has  moved  its  head¬ 
quarters  to  Laura,  Ohio,  and  will  operate  in  the  future 
as  the  Laura  Canning  Company.  Considerable  altera¬ 
tions  and  additions  are  being  made  to  the  factory. 

*  *  * 

THE  HONOR  OF  MEMBERSHIP  in  the  Rice  Leaders  of 
the  World  Association  has  just  been  extended,  by  invi¬ 
tation,  to  McCormick  &  Company,  Inc.,  Baltimore, 
Maryland,  manufacturers  of  McCormick’s  Banquet 
Tea,  McCormick’s  Bee  Brand  Spices  and  Extracts, 
and  many  other  fine  products  which  are  in  daily  use 
in  countless  American  homes  from  coast  to  coast.  In 
explaining  the  significance  of  membership,  the  Associa¬ 
tion  says:  “Our  association,  in  selecting  members,  is 
more  deeply  interested  in  the  character  of  the  men 
who  own  and  manage  a  company  than  in  size,  wealth 
or  volume  of  business.  Membership  is  ‘By  Invitation’ 
and  every  manufacturer  invited  and  accepted  must  be 
recommended  by  concerns  which  have  known  them  for 
years  as  conducting  business  in  accord  with  these 
qualifications  for  membership:  Honor — A  recognized 
reputation  for  fair  and  honorable  business  dealings. 
Quality — An  honest  product,  of  quality  truthfully  rep¬ 
resented.  Strength — A  responsible  and  substantial 
financial  standing.  Service — A  recognized  reputation 
for  conducting  business  in  a  prompt  and  efficient  man¬ 
ner.”  In  accepting  the  invitation  to  membership  for 
McCormick  &  Company,  President  C.  P.  McCormick 
said:  “Upon  our  entry  into  the  Rice  Leaders  of  the 
World  Association,  I  particularly  want  to  thank  our 
many,  many  friends  among  the  wholesalers,  and  re¬ 
tailers,  who,  through  their  expressions  of  esteem  for 
the  products,  policies,  principles  and  practices  of  Mc¬ 
Cormick  &  Company  caused  the  Association  to  select 
our  company  as  the  ‘leader  of  the  world’  in  its  field.” 
*  «  * 

NATHAN  KILLIAN,  father  of  Ernest  Killian  of  Vin¬ 
cennes  Packing  Corporation,  Vincennes,  Indiana,  died 
on  April  21st,  1936.  Burial  was  at  Plainville,  Indiana. 

CONVENTION  DATES 

MAY  29,  1936 — Canners  League  of  California,  An¬ 
nual,  Palace  Hotel,  San  Francisco,  Calif. 

JUNE  4-5, 1936 — Michigan  Canners,  Park  Place  Hotel, 
Traverse  City,  Mich. 


250,000  CAN  ENDS 

for  a  laboratory  test 

...  For  practical  experience  gained  through 
seventeen  years  of  intimate  contact  with  the  in¬ 
dustry  has  taught  us  that  large-scale  tests,  em¬ 
ploying  thousands  of  cans  under  conditions 
which  parallel  severest  commercial  usage,  are 
necessary  to  prove  out  the  products  of  research. 

First,  fifty  thousand  cans  were  filled,  sealed, 
processed — carefully  inspected  and  tested  to 
select  the  preeminent  compound.  Then  seventy- 
five  thousand  more  were  packed  under  condi¬ 
tions  approximating  the  severest  possible  com¬ 
mercial  usage  to  check  the  results.  Then  fol¬ 
lowed,  with  the  generous  cooperation  of  some 
of  the  leading  can  manufacturers,  true  commer¬ 
cial  test  packs  with  the  widest  possible  variety 
of  packs,  equipment,  and  climatic  conditions. 
But  this  was  only  the  beginning.  The  history 
of  fifty  million  cans  was  followed  right  through 
to  the  dealers’  shelves.  Five  million  empty 
cans  and  five  millions  tops  were  held  in  storage 
for  over  a  year  and  then  packed  with  tomatoes, 
peas,  corn,  lima  beans,  etc.,  as  a  practical  oozing 
test  done  on  a  grand  scale. 

And  only  when  the  carefully  followed  results 
of  these  packs  confirmed  our  laboratory  findings 
could  we  be  sure  our  goal  had  been  reached. 
To  the  new  compound  that  stood  these  tests  we 
have  given  the  name  DAREX. 

Today  16,000,000,000  ends,  sealing  every 
conceivable  kind  of  product,  have  established 
the  new  era  of  DAREX  Compound  in  the  can¬ 
ning  industry. 

DEWEY  &  ALMY  CHEMICAL  CO. 

CAMBRIDGE  OAKLAND  MONTREAL 
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CROP  REPORTS 

Condition  of  Canners’  Crops  As  Reported 
Direct  by  Canners 

You  need  this  kind  of  information.  Contribute  your 
share  and  keep  this  column  up  to  the  minute.  We  urge 
your  co-operation  and  invite  your  communications. 


BEANS 

CAYUGA,  IND.,  May  12,  1936 — 80  acres  in  1935;  100 
acres  in  1936.  Not  planted  yet. 

LiNEBORO,  MD.,  May  13,  1936 — Now  planting;  about 
50  per  cent  in  the  ground.  Need  rain. 

EDEN,  N.  Y.,  May  11,  1936 — Green:  Not  planted  yet; 
same  acreage  as  last  year. 

CABBAGE 

CHIPPEWA  FALLS,  wis..  May  11,  1936 — Just  planting 
the  seed. 

CORN 

ROCHELLE,  ILL.,  May  6,  1936 — Expect  to  start  plant¬ 
ing  May  8th. 

CAYUGA,  IND.,  May  12,  1936 — 700  acres  in  1935;  700 
acres  in  1936.  Planting  started.  There  is  a  tendency 
for  farmers  to  increase  corn  in  preference  to  putting 
out  tomatoes.  Market  does  not  warrant  an  increased 
price  per  ton  to  growers. 

ROCHESTER,  IND.,  May  11,  1936 — Plantings  are  right 
on  schedule  with  the  ground  in  perfect  shape. 

WALDRON,  IND.,  May  12,  1936 — Country  Gentlemen : 
Just  being  planted.  Acreage  is  30  per  cent  less  than 
last  year  because  we  have  not  been  able  to  get  our 
growers  to  contract.  Really  too  dry  to  get  good  stands. 

FREDERICK,  MD.,  May  9,  1936 — ^White  Evergreen  and 
Golden  Cross  Bantam :  Acreage  about  the  same  as  last 
year ;  some  planting  being  done  this  week.  Fear  that 
in  many  instances  not  sufficient  moisture  in  ground  to 
germinate  seed. 

HAVRE  DE  GRACE,  MD.,  May  8,  1936 — None  planted  as 
yet. 

LINEBORO,  MD.,  May  13,  1936 — Now  planting;  about 
50  per  cent  in  the  ground.  Need  rain. 

PRICE,  MD.,  May  11,  1936 — Planting  delayed  due  to 
dry  weather. 

CIRCLEVILLE,  OHIO,  May  11,  1936 — Acreage  30  per 
cent  less  than  1935.  Situation  does  not  look  very  good. 

CHIPPEWA  FALLS,  WIS.,  May  11, 1936 — ^Will  not  plant 
until  May  15th. 

COLUMBUS,  WIS.,  May  11, 1936 — Planting  just  begin¬ 
ning. 

FORT  ATKINSON,  WIS.,  May  11,  1936 — Started  plant¬ 
ing  May  9th.  Full,  normal  acreage. 


SHEBOYGAN,  WIS.,  May  11,  1936 — Planting  has  not 
yet  begun.  A  fair  amount  of  corn  is  going  to  be 
planted  in  Wisconsin,  with  a  larger  percentage  of  yel¬ 
low  whole  grain  varieties  intended  to  be  packed. 

PEAS 

ROCHELLE,  ILL.,  May  6,  1936 — We  started  planting 
April  14th  and  growth  has  been  normal  to  date.  Plant¬ 
ing  conditions  have  been  ideal ;  seed  beds  are  excellent, 
but  a  little  short  of  moisture  at  times.  Have  had 
several  nice  rains  the  past  week,  but  could  use  more 
any  time. 

CAYUGA,  IND.,  May  12,  1936 — 500  acres  in  1935 ;  250 
acres  in  1936.  All  up  and  looking  fairly  good. 

ROCHESTER,  IND.,  May  11,  1936 — After  a  late  start 
peas  in  this  section  are  doing  nicely.  There  is  plenty 
of  moisture  at  the  present  time.  Unseasonably  warm 
weather  has  prompted  a  quick  germination  and  growth. 
Crop  appears  normal  at  this  date,  but  continued  hot 
weather  later  on  might  do  some  serious  damage  to  both 
quality  and  yield. 

WALDRON,  IND.,  May  12,  1936 — Crop  is  20  per  cent 
less  than  1935.  Went  into  the  ground  two  weeks  later 
than  last  year  and  has  had  no  rain  since  planting  and 
needs  rain  badly  now.  The  prospect  in  our  section 
would  indicate  a  crop  30  per  cent  less  than  last  year. 

BERLIN,  MD.,  May  12,  1936 — Suffering  some  from 
continued  dry  weather.  Repetition  of  last  season’s 
large  crop  practically  an  impossibility.  Present  indi¬ 
cations  point  to  two-thirds  of  last  season’s  yield. 

FREDERICK,  MD.,  May  9,  1936 — Acreage  about  same 
as  last  year.  Planting  about  three  weeks  later  than 
normal;  stand  good.  Weather  now  hot  and  dry;  need 
rain  badly. 

HAVRE  DE  GRACE,  MD.,  May  8,  1936 — Two  weeks  late. 

LINEBORO,  MD.,  May  13,  1936 — Planting  two  weeks 
late.  Dry  and  hot  since  planting.  If  we  do  not  have 
rain  soon,  crop  will  be  very  short. 

PRICE,  MD.,  May  11, 1936 — Due  to  the  heavy  rains  in 
March  and  early  April  planting  was  delayed  and  in 
some  cases  abandoned.  We  are  now  entering  our 
fourth  week  of  dry  weather,  having  had  less  than  four- 
tenths  of  an  inch  of  moisture  in  this  period.  Peas  from 
4  to  6  inches  tall  are  now  starting  to  blossom.  At  the 
moment  expect  only  75  per  cent  of  last  year’s  pack, 
and  the  conditions  must  be  favorable  to  do  this. 
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F.  H.  LANGSENKAMP  COMPANY,  Indianapolis,  Indiana 


FOUR  TYPES 


FOUR  PRICES 


%  Field  Hamper 
20  quarts 


Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


The  Kyler  LABELER  and  BOXER 

For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 

KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 

Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 

Domeatic  DUtribntors — A.  K.  Robins  ft  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  ft  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  ft  Gallagher.  Oakland, 
California.  Canadian  Distribntor — Hie  Brown  Boggs  Foundry  ft  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continentsd  Europe. 
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RiDGELY,  MD.,  May  9,  1936 — Irregular;  some  good, 
some  poor ;  average  80  per  cent. 

RIDGELY,  MD.,  May  11,  1936 — Need  raid  and  lower 
temperatures.  Stands  are  poor  in  clay  soil.  Some 
fields  in  bloom;  others  two  to  three  inches  high.  Do 
not  expect  better  than  50  per  cent  of  1935  yield. 

ST.  CLOUD,  MINN.,  May  11,  1936 — Due  to  the  cold 
weather  we  were  a  week  late  in  starting  on  our  plant¬ 
ing  schedule.  Had  several  interruptions  on  account  of 
rain.  If  the  present  weather  holds,  will  finish  planting 
about  May  28th,  which  is  ten  days  later  than  we 
finished  last  year. 

EAST  PEMBROKE,  N.  Y.,  May  11,  1936 — ^Very  late; 
about  ten  days ;  due  to  wet  and  cold  weather. 

EAST  WILLIAMSON,  N.  Y.,  May  11,  1936 — All  planted. 
Weather  has  been  very  warm  for  the  past  ten  days. 
The  early  sowings  are  up,  but  if  warm  weather  con¬ 
tinues,  it  is  going  to  be  disastrous  for  the  crop. 

EDEN,  N.  Y.,  May  11,  1936 — About  two-thirds  are  in 
the  ground.  Season  will  be  about  ten  days  late.  Acre¬ 
age  same  as  last  year. 

GENEVA,  N.  Y.,  May  11,  1936 — Up  to  ten  days  ago 
probably  not  over  5  per  cent  had  been  planted  in  this 
State.  This  was  on  account  of  constant  rains  that  kept 
the  ground  too  wet  to  work.  During  the  last  week  the 
weather  has  been  favorable  for  seeding  and  a  large 
amount  has  been  planted.  Acreage  is  probably  about 
normal  in  this  State.  In  our  case  there  is  a  reduction 
from  last  year. 

HAMLIN,  N.  Y.,  May  11, 1936 — Finished  planting  May 
9th.  Soil  conditions  ideal  but  planting  two  weeks  late, 
which  may  run  into  hot  weather  and  cut  yields. 

HOMER,  N.  Y.,  May  11,  1936 — Acreage  for  1936  is 
about  the  same  as  1935. 

NEWARK,  N.  Y.,  May  11,  1936 — Not  all  in  ground  as 
yet.  Season  about  three  weeks  late.  Acreage  6  per 
cent  less  than  1935. 

CIRCLEVILLE,  OHIO,  May  11,  1936 — Acreage  20  per 
cent  less  than  1935.  Crop  condition  only  fair.  Must 
have  rain  in  a  few  days  or  we  will  have  no  peas. 

THE  DALLES,  ORE.,  May  6,  1936 — Very  few  planted 
here.  Weather  has  been  very  cold.  Crop  about  one- 
fourth  of  average  year. 

SPRINGVILLE,  UTAH,  May  5,  1936 — Looking  good; 
early  sowings  about  eight  inches  high.  About  same 
acreage  as  last  year. 

DAYTON,  WASH.,  May  6,  1936 — Crop  looks  100  per 
cent  normal  to  date.  Early  plantings  up  4  to  6  inches. 
Expect  to  complete  planting  on  May  18th. 

CHIPPEWA  FALLS,  wis..  May  11,  1936 — Started  plant¬ 
ing  May  1st.  Soil  is  wet. 

COLUMBUS,  WIS.,  May  11,  1936 — About  85  per  cent 
planted.  Will  finish  planting  about  15th  to  20th  of 
May.  Crop  growing  well.  Acreage  will  be  about  15 
per  cent  less  than  1935. 

FORT  ATKINSON,  WIS.,  May  11,  1936 — Acreage  re¬ 
duced  35  per  cent.  Will  complete  planting  May  18th. 
Soil  worked  well.  Need  rain. 


SHEBOYGAN,  WIS.,  May  11,  1936 — Planting  time 
about  normal.  Acreage  cut  15  per  cent.  Ground  in 
good  condition,  but  had  heavy  rain  May  5th  and  6th. 
Some  damage  from  washing  out. 

SHEBOYGAN,  WIS.,  May  11,  1936 — Going  into  the 
ground  in  good  season  with  the  ground  in  good  condi¬ 
tion.  Since  the  early  plantings  rather  heavy  rains 
have  caused  some  fields  to  flood  and  this  may  result 
in  reduced  germination  in  some  sections  of  the  State. 
Weather  conditions,  however,  have  been  rather  favor¬ 
able  and  barring  unusual  conditions,  which  may  be  in 
the  offing  in  several  ways,  prospects  today  are  prac¬ 
tically  normal.  Acreage  has  been  generally  reduced 
about  15  per  cent. 

STANLEY,  WIS.,  May  11,  1936 — Started  planting  May 
11;  this  is  two  weeks  late,  but  not  abnormal  for  this 
section.  Have  been  having  lots  of  rain  and  cold 
weather  until  May  4th. 

TOMATOES 

CAYUGA,  IND.,  May  12,  1936 — 600  acres  for  1935 ;  400 
acres  for  1936.  Will  not  start  to  set  plants  before  May 
15th.  Large  canners  trying  to  increase  their  acreage 
in  this  section. 

WALDRON,  IND.,  May  12,  1936 — No  plants  set  as  yet ; 
acreage  cut  15  per  cent.  Too  dry  to  set  plants. 

BERLIN,  MD.,  May  12,  1936 — Georgia  plants  late. 
Considerable  loss  in  transplanting,  but  too  early  to  say 
that  the  crop  is  in  any  way  affected  as  there  is  ample 
time  to  recover  from  present  lack  of  surface  moisture. 

HAVRE  DE  GRACE,  MD.,  May  8,  1936 — Not  planted  as 
yet. 

PRICE,  MD.,  May  11,  1936 — Our  acreage  is  all  open 
market,  but  there  will  be  some  reduction  in  acreage 
due  to  low  prices  received  last  year.  Seed  was  sowed 
about  two  weeks  late. 

EDEN,  N.  Y.,  May  11,  1936 — Slight  reduction  in 
acreage. 

HAMLIN,  N.  Y.,  May  11,  1936 — Expect  to  start  trans¬ 
planting  into  fields  about  May  25th,  if  weather  is 
favorable.  Acreage  in  this  section  same  as  last  year, 
but  larger  percentage  of  tomatoes  will  go  into  products. 

SPRINGVILLE,  UTAH,  May  5,  1936 — Will  start  to  plant 
this  week.  Same  acreage  as  last  year. 

COLUMBUS,  WIS.,  May  11,  1936 — Plants  will  not  be 
set  out  for  about  two  weeks. 

FRUIT 

EAST  WILLIAMSON,  N.  Y.,  May  11,  1936 — Sour  Cher¬ 
ries  and  Pears:  Showing  very  good  bloom. 

HAMLIN,  N.  Y.,  May  11,  1936— Red  Sour  Cherries: 
In  full  bloom  under  ideal  conditions  and  if  nothing  hits 
them.  New  York  State  should  have  a  100  per  cent  crop. 

THE  DALLES,  ORE.,  May  6,  1936 — Apricots:  Entire 
crop  frozen  out.  Royal  Anne  Cherries :  Appears  to  be 
heavy  crop;  above  average.  This  is  the  outlook  now; 
cold  weather  may  damage  them  later.  Have  had  heavy 
rains  and  chilly  weather  this  past  week. 

Peaches  and  Italian  Prunes:  Seem  to  be  about  75 
per  cent  average  crop. 

Pears :  Seems  to  be  a  fair  crop,  but  not  extra  large. 
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SALTING  IS  A  SCIENCE 


No  Conner  Will  Disagree  On  That  Point 

But  nonetheless,  science  presumes  accuracy, 
and  salting  must  be  accurate.  Salting  by 
means  of  tablets  eliminates  the  guesswork  or 
uncertain  element,  and  assures  accuracy. 

If  the  use  of  the  tablet  salting  method  incurred 
the  purchase  of  expensive  material  and  an  en¬ 
tire  change  in  process  you  would  have  reason 
for  hesitating  in  adopting  it.  In  salting  the 
"SCIENCO"  way  no  equipment  is  to  be  pur¬ 
chased.  You  buy  only  the  salt  in  tablets. 
The  depositing  equipment  is  furnished  at  no¬ 
minal  yearly  rental. 

Guarantee  your  jobber  that  every  can  of  this 
pack,  and  every  other  pack  uill  be  identical  in 
quality  and  flavor.  This  would  be  impossible 
without  the  use  of  "SCIENCO”  tablets. 

Write  for  our  booklet.  No  obligation  will 
be  incurred. 

SCIENTIFIC  TABLET  COMPANY 

2630  W.  Main  Street,  BELLEVILLE,  ILLINOIS 
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Lewis  Quality  Grader 

YEARS  AGO,  a  falling  apple 
popped  Sir  Isaac  Newton  on 
the  head — and  Newton  gave 
to  the  world  his  principle  of 
gravity. 

The  Lewis  Quality  Grader 

takes  full  advantage  of  the 
old  law  of  gravity  and  sepa¬ 
rates  the  tenderest  peas  from 
the  others  with  amazing 
accuracy.  The  machine  is 
simple  and  compact.  It’s  low- 
priced  and  easily  installed. 

Fill  in  and  mail  the  coupon 
below  for  full  details  of  this 
profit  making  Grader. 

Modern  Canning  Equipment  for  All  Food  Products 

SPRAGUE-SELLS 

Division  of  Food  Machinery  Corp’n 

HOOPESTON  -  ILLINOIS 
MAIL  COUPON  TODAY! 


m 

u 

pi 

p! 


SPRAGUE-SELLS,  Hoopeston,  Ill. 

Please  send  me 

Q  Full  details  of  the  Lewis  Quality  Grader. 
O  Your  complete  General  Catalog  No.  200. 
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Actions  Which  Speak  Loudly 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  production.  Your 
opinions  are  welcome  and  questions  invited. — Editor’s  Note. 


A  MONO  canners  associations  the  Tri-States  has 
been  a  leader  for  years.  It  seems  to  one  reading 
/  \  carefully  between  the  lines  of  the  reports  of  the 

convention  that  again  the  boys  have  started  making  his¬ 
tory.  Even  before  the  receipt  of  the  detailed  account 
of  the  Convention  in  issue  of  The  Canning  Trade, 
April  20th,  we  read  in  the  Food  Field  Reporter,  “Tri- 
Staters  Praise  A.  &  P.  Labels.”  Under  a  Baltimore 
date  line  the  article  continued,  “The  Great  Atlantic 
and  Pacific  Tea  Company  was  commended  for  its  co¬ 
operation  and  promotion  of  grade  labeling  by  the  Tri- 
States  Packer’s  Association  at  its  Spring  Convention, 
held  April  8th  and  9th.  The  resolution  on  grade  label¬ 
ing  extended  a  vote  of  appreciation  to  the  largest  food 
distributing  organization  in  the  United  States.” 

Here  are  splendid,  thinking  canners  officered  by 
students  of  problems  common  to  every  canner  in  the 
country.  Here  is  a  well  attended  convention  applaud¬ 
ing  a  leading  Wholesale  Grocer  of  the  United  States 
when  he  comes  out  flatfootedly,  without  any  equivoca¬ 
tion  for  the  name  of  the  canner  on  every  can  of  private 
label  merchandise.  Walter  Frey  never  built  the  busi¬ 
ness  monument  in  which  he  stands  today  as  the  active 
head  by  using  poor  judgment,  and  when  he  advocates 
the  carrying  of  the  responsible  canner’s  name  on  every 
can  of  foods  he  knows  how  greatly  the  industry  as  a 
whole  would  be  benefitted  if  this  were  a  state  and 
national  law. 

In  his  extended  remarks,  Mr.  Frey  is  reported  as 
saying :  “A  good  friend  of  mine  has  offered  me  sugges¬ 
tions  for  the  consideration  of  this  convention,  I  offer 
them  to  you  for  your  thoughtful  consideration  and  I 
consider  them  very  timely.”  And  then  he  proceeded  to 
enumerate  six  valuable  suggestions,  all  of  which,  if 
followed,  would  lead  to  the  great  improvement  of  the 
canning  industry  in  the  Tri-States.  Those  of  you  who 
have  in  your  files  April  20th  issue  of  The  Canning 
Trade  should  get  it  out  and  re-read  if  necessary  Walter 
Frey’s  speech  referred  to  and  especially  the  5th  sug¬ 
gestion  made  by  him  to  the  convention.  In  order  to 
save  you  bother  I  quote  what,  in  my  opinion,  is  the  most 
far-reaching  suggestion,  the  most  valuable  one  made, 
if  followed.  Suggestion  number  five,  “Holding  at  least 
two  group  meetings  of  the  Tri-State  canners  each  year, 
at  some  country  spot  where  canners  would  spend  a 
couple  of  days  intimately  discussing  the  financial  side 
of  their  business.  That  is  where  they  need  educating. 
It  is  important  that  canners  continue  to  meet  to  dis¬ 


cuss  production  problems,  but  an  equal  amount  of  time 
should  now  be  spent  in  even  more  carefully  discussing 
their  business  problems — their  financing  methods,  their 
selling  methods,  their  production  methods,  etc.” 

There  you  have  it,  gentlemen!  For  a  great  many 
years  The  Canning  Trade  has  almost  weekly,  asked, 
begged,  pleaded  with  you  to  discard  outworn,  hap¬ 
hazard  selling  methods,  and  to  modernize  your  sales 
and  sales  promotion  methods.  Maybe  now,  when  a 
customer  tells  you  this  should  be  done  you  will  listen. 
Maybe  you  will  have  the  gumption  in  some  territories 
at  least,  under  the  leadership  of  a  man  who  knows  what 
it’s  about,  to  actually  spend  some  time  in  deciding 
whether  or  not  you  might  possibly  be  right  when 
determining  to  sell  your  packs  according  to  good,  sound 
business  principles.  This  may  sound  very  general  to 
you  but  Walter  Frey  again  causes  a  thinking  canner 
to  pause  and  consider  his  entire  sales  set  up  when  he 
says,  “I  often  wonder  if  my  failure  to  find  the  right 
goods  in  Maryland  is  due  to  the  fact  that  I  may  not 
be  in  touch  with  the  right  packers,  because  I  am  not 
in  touch  with  the  right  brokers.  Then  I  place  an  order 
with  a  broker  who  claims  to  represent  a  canner  whom 
he  guarantees  will  pack  the  kind  of  goods  I  want  and 
after  delivery  is  made,  I  find  that  Standards  have  been 
delivered  for  Extra  Standards,  and  four-sieve  peas 
for  three-sieve.” 

Of  course,  such  a  happening  never  occurs  with  ship¬ 
ments  from  your  plant,  and  you  always  deliver  to  your 
customers  the  goods  guaranteed  for  delivery  by  your 
broker!  Of  course!  Lest  you  feel  I  am  too  hard  on 
the  canner,  let  me  quote  again  from  Mr.  Frey’s  address. 

“I  have  often  wondered  why  the  brokers  do  not 
know  more  about  the  quality  of  the  goods  the  various 
packers  produce,  and  why  they  don’t  see  the  advantage 
of  being  fair  with  their  customers,  so  that  price  packers 
will  shuffle  along  on  price  orders,  and  quality  packers 
will  glory  in  quality  orders !” 

Let’s  look  first  at  the  side  of  the  packer.  Maybe 
after  the  Convention  last  winter  (1934-35),  a  canner 
appointed  a  couple  of  new  brokers.  Maybe  they  sold 
heavily  against  the  probable  pack,  delivered  their  con¬ 
tracts  and  today  you  are  putting  out  increased  acreage 
because  your  newer  representatives  will  probably  sell 
twice  as  much  as  they  did  the  first  year  they  repre¬ 
sented  you.  Maybe  you’d  better  look  over  the  situa¬ 
tion  a  little  more.  Did  they  sell  at  your  asking  price, 
if  fair;  did  they  sell  at  a  profit  to  you,  or  were  you 
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asked  to  shade  your  price  a  little  in  order  to  get  started 
right  with  a  few  volume  buyers  ?  Are  they  the  type  of 
brokers  you  feel  will  honestly  tell  you  how  you  can  get 
started  toward  building  a  substantial  consumer  de¬ 
mand  in  their  territories  ?  Have  they  urged  you  to  put 
out  increased  acreage  this  year  because  the  season  is 
apt  to  be  late,  that  three  major  crops  have  never  been 
known  to  repeat  over  production  schedules  two  years  in 
succession  ?  Or  have  they  been  helpful  with  sound  ad¬ 
vice  in  connection  with  a  long-time  sales  promotion 
plan  for  their  territory?  Stop  and  think  a  few 
moments  and  you  may  get  a  different  slant  on  your 
brokers  than  the  one  you  have  been  having. 

Can’t  you  see  that  Mr.  Frey  asks  is  only  reasonable  ? 
Let’s  determine  to  keep  our  brokers  fully  posted  and 
abreast  of  crop  developments,  progress  of  packs  and 
prices  at  which  merchandise  is  being  moved.  Above 
all  else,  when  you  sample  stocks  in  warehouse,  sample 
them  fairly  and  conscientiously.  If  you  have  five 
hundred  cases  of  extra  standard  three-sieve  peas  and 
a  buyer  wants  seven  hundred,  don’t  try  to  salve  your 
conscience  and  stretch  your  delivery  to  seven  hundred 
cases !  Remember  the  article  appearing  in  this  column 
a  few  weeks  ago.  It  told  of  a  leading  broker  who 
travels  thousands  of  miles  each  season  in  order  that 
he  may  know,  by  means  of  personal  observation,  how 
the  packs  are  progressing  in  the  commodities  in  which 
he  is  interested  primarily.  I’d  take  his  word  after  such 
a  trip  before  that  of  any  authority  except  the  buyers 
for  national  corporate  chains,  and  they  too  make  money 
for  their  employers  by  being  on  the  ground  where  pack¬ 
ing  history  is  being  made  daily.  They  do  not  depend 
on  information  passed  out  for  publication  and  not 
always  for  consumption  without  the  proverbial  grain 
of  salt.  Let’s  make  such  close  check  on  our  reports 
unnecessary  in  1936. 

Brokers  attention !  Mr.  Frey  is  talking  to  you  and 
you  and  you!  He  asks,  ‘Why  can’t  you  gentlemen 
realize  that  a  buyer  once  bitten  is  thrice  shy?”  Surely 
you  know  those  among  your  principals  who  pack 
border-line  goods ;  you  know  too  the  packers  ready  to 
pack  a  little  extra  quality  in  the  can.  In  the  end  you 
will  get  farther  along  the  road  to  financial  success  if, 
as  Walter  Frey  suggests,  you  sell  price  packed  goods 
to  price  buyers  and  quality  canned  foods  to  those 
worthy  of  them  and  willing  to  pay  the  small  amount 
they  cost  above  ordinary  packs.  It  may  be  you  have 
for  a  long  time  been  identified  with  the  producers  of 
a  certain  quality  of  merchandise,  be  it  of  high  or  low 
grade.  If  operating  in  a  market  sufficiently  wide  you 
will  be  able  to  best  serve  your  trade  if  you  widen  your 
connections  and  place  yourself  in  a  position  where, 
because  of  the  connections  you  may  have,  you  are  ready 
to  adequately  serve  both  classes  of  buyer.  If  you  have 
been  selling  only  price  merchandise  you  must  realize 
you  have  not  been  making  the  commissions  received 
by  brokers  representing  quality  packers.  Start  active 
solicitation  of  better  accounts.  If  for  years  you  have 
sold  only  high  class  merchandise  to  the  better  buyers, 
become  acquainted  with  the  other  class.  Learn  to  speak 
their  language  and  broaden  your  selling  field. 

I  said  in  the  beginning  of  this  article  that  probably 
the  Tri-States  Canners  had  again  made  history  at  a 


convention.  They  may  not  have  realized  it,  but  the 
canners  themselves  will  some  day  wake  up,  the  rank 
and  file  of  them  at  least,  and  appreciate  the  soundness 
of  reasoning  followed  by  buyers  and  executives  of  the 
Great  A.  &  P.  Tea  Company  when  they  decided  to  tell 
their  customers,  in  as  unmistakeable  way  as  possible, 
of  the  grade  in  each  can  of  private  label  merchandise 
on  their  shelves.  Possibly  the  unusually  heavy  move¬ 
ment  of  canned  foods  during  the  past  winter  cannot  all 
be  attributed  to  the  low  prices  at  which  the  goods  were 
offered  at  retail.  Maybe  truly  informative  labeling 
helped,  too !  At  least  the  Tri-States  Canners  must  have 
thought  so  and,  bless  ’em,  they  told  this  great  firm  so 
in  no  uncertain  words  and  by  a  worthy  action !  There 
is  no  telling  how  much  further  along  the  road  to  better 
profits  in  the  canning  of  food  we  might  have  been  to¬ 
day  if  we  had  not  strained  at  so  many  gnats  in  con¬ 
nection  with  this  matter  of  labeling ! 

Think  it  over  and  if  your  label  orders  have  not  all 
been  placed,  see  what  you  can  do  toward  following  the 
lead  of  one  of  the  largest  food  distributors  in  the  world. 


PROPER  APPLICATION  OF  FERTILIZER  PAYS 

Many  thousands  of  out-of-date  fertilizer  dis¬ 
tributing  machines  are  still  in  use  on  American 
farms,  according  to  H.  R.  Smalley,  Agrono¬ 
mist,  The  National  Fertilizer  Association,  and  General 
Secretary  of  the  National  Joint  Committee  on  Fertil¬ 
izer  Application. 

This  is  particularly  true  of  such  machines  as  corn 
planters,  potato  planters,  transplanters,  and  other  ma¬ 
chines  that  apply  fertilizers  in  the  hill  or  row  at  time 
of  planting. 

Many  experiments  that  have  been  carried  on  during 
recent  years  show  that  for  crops  that  are  planted  in 
rows  and  cultivated  it  is  best  to  apply  the  fertilizer  in 
two  bands  at  the  side  of  the  hill  or  row  and  slightly 
below  or  on  a  level  with  the  seed.  The  fertilizer  should 
be  far  enough  away  on  each  side  so  that  there  will  be 
1  to  2  inches  of  soil  separating  the  fertilizer  from  the 
seed,  or,  in  the  case  of  the  transplanted  crops,  from 
the  young  plants.  This  method  of  application,  as  com¬ 
pared  to  application  under  the  row  or  mixed  with  the 
soil  in  the  row  or  any  method  that  permits  fertilizer 
to  come  in  contact  with  the  seed,  results  in  yields  that 
are  substantially  higher  and  that  are  obtained  at  no 
additional  cost.  Typical  increases  in  yield  due  to  the 
side  application  method  are  25  to  30  bushels  of  pota¬ 
toes  per  acre,  200  to  300  pounds  of  seed  cotton  per  acre, 
100  pounds  or  more  of  tobacco,  5  to  10  bushels  of  corn, 
and  even  more  striking  increases  in  the  case  of  such 
crops  as  beans,  peas,  spinach,  kale,  and  others  which 
are  especially  sensitive. 

It  will  pay  every  farmer  who  uses  fertilizers  to  in¬ 
spect  his  machines  carefully  to  make  sure  that  they 
apply  fertilizer  correctly  and  if  they  do  not  to  order 
new  attachments  if  available  or  even  to  buy  entirely 
new  equipment. 
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With  Canned  Foods  Distributors 

By  "OBSERVER” 


ROBINSON-PATMAN  BILLS 

UCH  interest  is  currently  being  shown  in  the 
situation  with  respect  to  the  Robinson-Patman 
bills  in  Congress,  with  the  inevitable  “show¬ 
down”  nearing. 

Proponents  of  the  measures  are  expected  to  seek 
elimination  of  the  Borah-Van  Nuys  amendments  to 
the  Robinson  Bill  in  the  event  that  the  bills  reach 
conference,  and  a  number  of  revisions  in  the  Patman 
house  bill  are  also  reported  under  contemplation. 

In  the  meantime  industry  opponents  of  these  meas¬ 
ures  have  not  ended  their  efforts  to  block  passage  of 
the  legislation  at  this  session  of  Congress. 

Trade  sentiment  has  developed  more  outright  bitter¬ 
ness  during  the  progress  of  this  legislation  than  has 
been  the  case  in  any  previous  division  of  sentiment 
within  the  industry,  and  the  memory  of  the  current 
battle  is  expected  to  leave  lasting  scars  in  inter-trade 
relationships. 

Associated  Grocery  Manufacturers  of  America,  who 
will  meet  at  White  Sulphur  Springs  on  May  25  and  26, 
are  expected  to  take  up  the  matter  of  discriminations 
in  selling  policy.  This  group  has  indicated  its  approval 
of  certain  phases  of  the  Robinson-Patman  legislation, 
but  expresses  unalterable  opposition  to  other  provisions 
in  the  measures. 

The  food  brokers’  association  continues  to  wage  a 
steady  campaign  in  support  of  the  legislation,  and  has 
been  successful  in  generating  considerable  support  for 
the  measure. 

United  States  Wholesale  Grocers’  Association, 
authors  and  sponsors  of  the  original  Patman  bill,  con¬ 
tinue  in  the  van  in  the  fight  for  enactment  of  this  anti- 
discrimination  legislation,  with  officials  of  the  organi¬ 
zation  confident  that  the  bill  will  be  enacted  into  law 
before  the  present  Congress  adjourns. 

Activities  of  National  Food  and  Grocery  Conference 
Committee  appear  to  have  slowed  down  somewhat,  pos¬ 
sibly  pending  final  settlement  of  the  Robinson-Patman 
legislative  issue  in  Congress. 

NROC  CROWING 

ONSIDERABLE  impetus  has  been  attained  by 
the  retailer-owned  wholesale  grocery  groups 
during  the  past  year,  and  the  national  organiza¬ 
tion  of  these  grocery  distributing  organizations  is  now 
forging  rapidly  to  the  fore  as  a  major  trade  association. 

These  retailer-owned  jobbing  houses  have  not  been 
slow  to  grasp  the  possibilities  inherent  in  pooled  buy¬ 
ing  power,  and  in  their  operations  are  going  the  in¬ 
dependent  wholesale  grocer  and  the  voluntary  groups 
“one  better”  in  many  respects. 


Many  of  these  combines  are  going  rather  extensively 
into  the  private  brand  field,  although  national  brands 
still  play  a  prominent  part  in  their  operations. 

Broadly  speaking,  many  of  these  groups  have  been 
able  to  put  themselves  on  a  parity  with  major  buying 
groups  in  the  matter  of  brokerage  allowances,  quantity 
discounts,  and  advertising  allowances. 

Considerable  interest  is  being  evidenced  in  the  trade 
regarding  the  possible  effects  of  enactment  of  the 
Robinson-Patman  bills  upon  the  operations  of  these 
groups.  There  appears  to  be  no  reason,  however,  why 
such  organizations  should  fare  either  better  or  worse 
than  other  trade  groups  who  would  be  affected  by  such 
legislation,  and  it  appears  that  this  trend  toward  co¬ 
operative  buying  by  individual  retailers  will  continue 
to  grow,  just  as  the  consumer  co-operative  movement 
is  showing  a  rapid  rate  of  increase  in  many  parts  of 
the  country. 

ANOTHER  CHAIN  BLOW 

NACTMENT  of  a  drastic  chain  store  tax  measure 
by  the  Kentucky  Legislature  is  the  latest  blow 
suffered  by  the  corporate  chain  cause,  and  reports 
from  the  Blue  Grass  State  already  indicate  that  some 
of  the  chain  grocery  groups  operating  in  Kentucky 
are  planning  to  contract  their  operations  in  that  State 
to  minimize,  as  far  as  possible,  added  tax  burdens. 

Other  states  are  also  hot  on  the  trial  of  this  new 
source  of  revenue,  and  further  chain  tax  laws  are 
looked  for  by  the  end  of  1936. 

The  next  step,  and  a  logical  one,  will  be  revisions 
in  this  type  of  tax  legislation  to  include  the  voluntary 
chains,  and  in  time  all  grocers  will  probably  be 
encompassed. 

LABEL  CHANCES 

HE  meeting  of  the  board  of  directors  of  the 
National  Canners’  Association  in  Washington  next 
week  is  expected  to  give  some  consideration  to  the 
proposal  recently  advanced  by  George  P.  Thompson, 
president  of  the  New  Orleans  Wholesale  Grocers’ 
Association,  that  canned  foods  labels  be  revised  to  in¬ 
clude  more  cooking  directions. 

It  is  Mr.  Thompson’s  contention  (and  his  views  have 
been  approved  by  many  canners)  that  consumption  of 
canned  foods  would  be  materially  stimulated  if  con¬ 
sumers  were  more  fully  cognizant  of  the  proper 
methods  of  preparing  these  products  in  their  own 
kitchens.  [Note :  Mr.  Thompson’s  chief  claim  to  fame 
is  due  to  his  contention  that  the  labels  should  plainly 
state  that  the  product  in  the  can  has  been  cooked 
(already) .] 
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King  High-Speed  Ti 
Rotary  Filiing  ^ 

Machine 

So  designed  that  it  will  measure  and  aecurately  fill  cans, 
glass  jars,  tumblers,  cartons  and  other  receptacles  at  a 
speed  of  175  to  225  cans  per  minute. 


CORN 

SUCCOTASH 
TOMATO  PASTE 
PUMPKIN 


SOUP 
MOLASSES 
MALT  SYRUP 
DOG  FOOD 


A  new  patented  and  positive  NO-CAN  NO-FILL  design  stops  all 
costly  waste,  for  if  the  container  is  not  in  position  to  be  filled,  the 
valve  does  not  operate.  Fills  all  sizes  from  5  oz.  to  No.  2.  Model 
B  fills  No.  1  tall  to  No.  3. 

If  you  want  a  faster,  more  economical  filler,  write  for  special  bulletin  CT36 
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Ju.  Q.  Laaritt  A  Ca. 
Oaden.  Utah 


Chiriiolm-Rrder  Salea  Corp. 
Seattle.  Waah. 


A.  K.  Robins  &  Co..  Inc. 
Baltimore.  Md. 


Chisholm-Ryder  Co., 
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QUALITY  SEED  PEAS 

Canners^  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


‘‘U  S”  labels  give  pre-view 
of  quality  in  can 


You  can  depend  on  “turnover”  at  the  point-of- 
sale  when  your  labels  reflect  the  quality  and 
delicious  flavor  of  the  food  in  the  can.  That’s 
why  so  many  large  and  small  packers  alike 
use  “U  S”  labels. 


the  new  “US” 
Demonstration  Portfolio  of 
modern  Food  Pictorials, 
Send  for  it . . .  address  the 
“US”  office  nearest  you. 


THE  UNITED  STATES  PRINTING  &  LITHOGRAPH  CO. 


•THE  Qqqp 


CHICAGO 

20S-C  W.  Wackar  Drive 


CINCINNATI 
303  Beach  St. 


BALTIMORE 
403  Crou  St. 


NEW  YORK 
52-C  E.  19th  St. 
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HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  Particulars 


Steady  Speed 

For  the  maximum  elFiciency  of  any  viner,  steady,  continu¬ 
ous,  controlled  speed  is  essential.  If  variations  in  the  load 
speed  up  or  slow  down  the  viner,  or  if  the  driving  speed  can¬ 
not  be  promptly  regulated  to  suit  the  varying  conditions  of  the 
crop,  large  and  important  losses  to  the  canner  and  grower  re¬ 
sult  from  the  quantity  of  peas  passing  from  the  viner  unhulled, 
or  broken  during  the  hulling  process.  A  large  flyball  gover¬ 
nor  with  rugged  parts,  self  oiling,  and  instantly  responsive, 
holds  the  speed  of  Hamachek-Waukesha  power  units  so  closely 
that  the  apron  roller  will  not  vary  one  r.p.m.  from  no  load  to 
full  load. 

Th  is  excellent  power  unit  for  driving  viners  can  be 
secured  at  low  cost. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED  VINER  POWER  PLANT 


PHILLIPS  CAl^  COMPANY 

^Alanufaclurers  of  ^aclcen  Saniiary  Cans 


. .  division  of  (he  . . 

PHILLIPS  PACKING  COMPANY,  Inc 

7\ickers  of  T^killips  Delicious  Qualilij  Canned  ^oods 

CAMBRIDGE  •  MARYLAND.  D .  S.  A. 


stay  18, 1836 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


Nature  Handing  Out  Warnings — Good  Year  for  Canners  to 
Co  Light  on  Future  Sales — Business  Is  Back  to  Normal — More 
Business  Than  Generally  Admitted. 

CROPS — Old  Dame  Nature  has  the  boys  guessing 
worse  than  ever,  but  she  is  saying  something 
very  definitely,  if  we  could  but  get  the  code  so  as 
to  interpret  it  properly.  You  have  a  wonderful  supply 
of  Crop  Reports  in  this  issue,  given  exactly  as  received, 
and  as  experienced  canners  you  should  be  able  to  read 
these  with  much  profit.  Apparently  lost  time  in  some 
sections  is  being  made  up,  and  at  least  there  are  hopes 
— as  usual — that  all  will  come  out  well,  due  to  an  ideal 
season  from  now  on. 

It  looks  as  if  the  pea  acreage  would  be  about  15  per 
cent  short  of  last  year’s,  and  no  grower  is  so  foolish 
as  to  expect  the  record  yields  gotten  last  year.  Such 
things  rarely  or  never  happen  two  years  in  succession. 
What  the  final  may  show  is  more  than  anyone  can 
guess;  but,  every  sensible  canner  will  look  at  condi¬ 
tions  as  they  are,  calculate  as  closely  as  possible  what 
may  be  the  outcome  in  crop,  and  pack,  and  then  remem¬ 
bering  that  spots  will  be  so  low  in  supply  as  to  be  of 
little  or  no  consequence,  make  his  future  price  show 
normal  profit;  and  failing  to  get  his  price,  play  the 
buyers’  waiting  game,  and  in  that  way  be  in  position 
to  cash  on  any  panic  which  the  buyers  may  stage  when 
they  see  that  crops  and  packs  will  be  more  like  1934 
than  1935.  If  we  were  playing  a  “hunch”,  our  guess 
would  be  that  much  higher  prices  on  futures  will  soon 
be  seen  than  now  rule,  due  to  the  present  reluctance 
of  buyers  to  place  future  orders.  Go  back  over  the 
records  and  you  will  find  that  every  time  the  buyers 
decided  that  buying  futures  was  a  bad  move,  and  that 
they  would  stay  off,  they  found  they  made  a  mistake 
and  that  they  should  have  bought.  It  looks  more  like 
a  mistake  this  year  than  ever.  Now,  as  a  canner,  read 
that  correctly:  if  it  is  a  mistake  for  the  buyers  not  to 
buy,  it  must  be  a  mistake  for  the  canners  to  sell  now. 
Don’t  sell  futures  this  season  unless  they  show  you  a 
sure  profit;  and  even  when  you  do  that,  the  hunch  is 
that  you  will  wish  you  had  not  sold. 

This  season  may  turn  out  to  be  an  ideal  one  for  crops, 
but  so  far  it  has  been  very  erratic.  Tuesday,  in  this 
neck  of  the  woods,  men  doffed  heavy  clothes,  strapped 
on  belts,  got  out  the  old  Panamas,  and  then  were  too 
warm.  Thursday,  of  this  same  week,  the  heavy  clothes 
were  taken  out  again  belts  discarded  and  suspenders 
replaced,  Panama  hats  put  back  on  the  shelf,  overcoats 
appeared  once  more,  and  then  were  not  too  warm.  The 


long  drought  on  the  ’Shore  and  elsewhere  in  this  sec¬ 
tion  of  the  country,  was  possibly  broken  Wednesday 
night  the  13th,  or  at  least  there  was  rain,  but  whether 
the  cold  following  helped  germination  and  growth  of 
pea  vines,  both  of  which  have  been  lacking,  remains 
to  be  seen.  Get  out  the  old  goose  bone  and  see  what 
it  says  about  Presidential  election  years. 

One  thing  sure :  we  have  as  great  a  degree  of  pros¬ 
perity  throughout  the  country  right  now  as  we  ever 
had  in  our  history.  Wall  Street  and  stock  market 
gambling  excepted.  That  gambling  feature  covered 
up  the  fact  that  during  the  golden  era,  to  ’29,  we  had 
about  five  million  unemployed,  idle,  but  they  spunged 
on  relatives  and  tried  to  keep  out  of  sight.  With  the 
depression  on  and  over  twenty  million  unemployed 
the  Government  had  to  feed  them;  it  became  impos¬ 
sible  for  States  or  communities  to  do  so ;  and  now  the 
five  million  glory  in  their  ability  to  live  without  work, 
and  have  attracted  a  lot  more  seeking  the  easy  life. 
Too  many  women  working  for  “pin  money”,  not  ac¬ 
tually  compelled  to  work,  have  taken  places  men  should 
have,  have  reduced  the  average  wages  for  all  workers, 
and  there  you  have  the  trouble.  But  it  all  means  good 
business  for  the  purveyors  of  foods,  and  the  canners 
may  count  upon  a  continuance  of  the  heavy  demand 
which  has  cleaned  up  the  big  packs  of  last  year.  Take 
that  into  your  considerations,  and  don’t  be  fooled  by 
the  rantings  of  politicians.  Industry  is  beginning  to 
wake  up  to  the  fact  that  this  is  the  gang  to  beat,  and 
it  is,  particularly  when  it  will  deliberately  dare  to  in¬ 
terfere  with  business  in  order  to  get  what  it  is  after, 
the  political  job. 

THE  MARKET — There  is  more  business  in  canned 
foods  passing  than  is  generally  admitted.  It  must  be 
so.  Whole  blocks  of  canners  have  been  cleaned  out  of 
goods  for  sometime,  and  the  Quarterly  Stock  Report, 
commented  on  last  week,  shows  heavy  selling  by  those 
with  any  surplus  goods.  “President”  Charlie  Summers 
says  that  his  billings  during  April  were  86  per  cent 
ahead  of,  April,  1935,  and  that  since  January  1st  his 
billings  are  56  per  cent  ahead  of  the  same  time  the 
year  before,  and  he  believes  other  canners  must  have 
experienced  the  same  thing.  And  remember  1935  saw 
snappy  buying  because  supplies  were  short,  and  be¬ 
lieved  to  be  short;  whereas  this  year  everybody  be¬ 
lieved  supplies  were  large.  That  makes  a  vast 
difference. 

There  are  rumors  that  the  tomato  market  is  soft. 
Don’t  be  fooled.  The  Indiana  Corn  and  Tomato  Com¬ 
mittee  tagged  one  such  rumor,  and  it  runs  like  this : 
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“One  thing  Indiana  Canners  must  be  careful  of 
is  to  not  believe  ever5rthing  they  hear.  As  an 
illustration,  yesterday  it  was  reported,  as  an 
absolute  fact,  that  one  canner  in  Indiana  had 
10,000  cases  of  No.  2  standard  tomatoes  stored 
in  a  Chicago  warehouse  and  was  trying  desper¬ 
ately  to  sell  them  at  65  cents  ex-warehouse.  On 
checking  into  this,  we  find  that  this  10,000  case 
lot  of  tomatoes  was  never  in  Chicago  but  is  stored 
in  a  northern  Indiana  city.  The  original  owners 
of  this  lot  were  in  financial  distress.  Other  parties 
involved  took  it  over  and  have  withdrawn  from  the 
market,  expecting  to  market  them  later  when 
prices  advance. 

“When  you  are  given  rumors,  demand  actual 
names  and  figures  and  forward  this  information 
to  the  Committee.” 

Don’t  be  an  Easy-Mark. 

We  are  having  splendid  co-operation  in  our  market 
pages  of  prices,  and  you  may  take  them  exactly  as  you 
find  them.  The  “lows”  are  usually  because  the  quality 
is  not  “there”.  That  fact  is  coming  from  all  sections. 
If  you  have  the  goods,  quote  the  tops  in  your  section, 
and  hold  firm,  and  you  will  get  it.  It  takes  nerve  to 
make  a  profit,  but  it  is  worth  it. 

In  other  market  reports  you  have  the  exact  condi¬ 
tions  recorded.  Read  them  and  get  posted,  for  then 
you  will  not  fall  easy  victim  to  smooth  buyers.  It  is 
a  grand  battle  and  it  is  getting  better  every  day.  Get 
in  with  both  feet. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Buying  Spots — ^Watching  the  Weather — More  Inclined  to  Buy 
Futures — Salmon  Holdings — French  Treaty  Helpful — ^Tomatoes 
Shaky — Corn  Quiet — Asparagus  Pack  Disappointing — ^Trying  to 
Get  Spinach  on  the  Quiet — Fruits  Quiet  But  Firm. 

New  York,  May  15, 1936. 

HE  SITUATION — A  moderate  amount  of  buying 
interest  in  spots  was  evident  in  the  local  market 
during  the  past  week,  and  prices,  in  most  instances, 
displayed  a  steady  tone.  The  trade  is  beginning  to 
exhibit  more  interest  in  the  new  pack  outlook,  and  if 
present  conditions  continue,  more  buying  of  spots  and 
additional  coverage  on  new  pack  appears  probable. 

THE  OUTLOOK — ^Weather  reports  are  far  from 
bullish,  and  with  discussion  in  the  trade  already  veer¬ 
ing  around  to  the  possibility  of  a  recurrence  of  the 
1934  situation,  when  major  packs  were  sharply  cur¬ 
tailed  due  to  weather  damage,  jobbers  are  showing 
more  inclination  to  protect  their  inventory  position 
over  the  balance  of  the  year.  The  asparagus  pack  is 
not  running  up  to  expectations,  and  the  outlook  for 
spinach  and  peas  is  less  favorable. 

SALMON — Coast  reports  note  further  reductions 
in  salmon  stocks,  with  chums  the  only  major  grade 
now  in  larger  supply  than  a  year  ago.  Holdings  April 


30,  according  to  the  Association  of  Pacific  Fisheries, 
were  as  follows : 


Cases 

1936  1935 

Pinks  .  919,847  994,801 

Alaska  Reds  .  228,472  810,057 

Sockeyes  .  80,993  117,951 

Cohoes .  54,110  94,679 

Chums  .  172,955  106,263 

Chinooks  .  38,861  75,124 


The  market  has  remained  unchanged,  with  reds  still 
reported  available  at  $2.25,  although  packers’  asking 
prices  in  the  open  market  were  5  to  10  cents  per  dozen 
over  this  figure.  Pinks  are  still  posted  at  an  inside 
price  of  $1.05,  Seattle.  April  salmon  sales,  according 
to  the  Fisheries  Association  report,  totaled  295,728 
cases,  against  445,531  cases  in  the  previous  month. 

FRENCH  TRADE  TREATY — The  new  reciprocal 
trade  treaty  with  France,  details  of  which  were  an¬ 
nounced  this  week,  should  prove  of  material  assistance 
to  American  canners  of  asparagus,  pineapple,  salmon, 
and  shellfish,  all  of  which  receive  concessions  in  French 
tariff  and  quota  regulations.  The  treaty  is  expected  to 
result  in  a  material  increase  in  American  exports  of 
salmon  to  the  French  market. 

TOMATOES — The  price  situation  is  less  firm,  and 
reports  of  shading  on  midwestern  tomatoes  are  being 
received  from  Chicago.  Quotations  on  southern  pack 
are  unchanged,  but  buyers  are  inclined  to  underbid 
the  market  when  coming  in  for  supplies.  A  hand-to- 
mouth  buying  policy  is  looked  for  unless  weather  con¬ 
ditions  should  turn  definitely  for  the  worse,  in  which 
event  a  stiffening  in  the  market  for  spots  should 
develop. 

PEAS — ^Late  sowing,  both  in  the  east  and  in  the 
midwest,  will  result  in  some  curtailment  of  acreage, 
and  the  outlook  for  the  1936  market  is  somewhat  im¬ 
proved.  The  change  for  the  better  has  not  yet  been 
sufficiently  marked  to  influence  prices,  however.  Carry¬ 
over  stocks  are  moving  in  limited  volume  at  unchanged 
prices,  with  more  difficulty  experienced  in  locating 
supplies  of  strictly  fancy  siftings. 

CORN — Market  quiet,  with  conditions  unchanged  on 
both  standards  and  fancy.  The  chains  are  pushing  the 
cheaper  lines  in  good  volume,  with  further  buying  from 
this  class  of  distributor  looked  for  shortly. 

ASPARAGUS — Coast  reports  this  week  indicate 
that  production  is  running  under  earlier  estimates. 
All  green  in  particular  is  reported  short,  with  some 
packers  withdrawn.  Shading  by  independents,  which 
has  been  tending  to  weaken  the  market  position  some¬ 
what  during  the  past  fortnight,  is  gradually  passing 
out  of  the  picture  with  the  market  firming  up  to  open 
posted  levels  on  most  grades.  Eastern  packs  of 
asparagus  are  finding  an  unusually  favorable  reception 
in  the  trade  here  this  year. 

SPINACH — Buyers  are  endeavoring  to  pick  up 
additional  supplies  of  spinach,  both  eastern  and  Cali¬ 
fornia,  in  a  quiet  way.  The  pack  situation  in  the  East 
is  not  so  favorable,  and  this  on  top  of  the  shortage  on 
the  coast  is  definitely  strengthening  the  market  outlook. 
For  southern  pack,  the  current  market  is  $1.10  for  2V^s 
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and  $3.50  for  10s,  cannery,  with  California  canners 
quoting  $1.15  and  $3.75  at  canneries. 

PEACHES,  APRICOTS — The  campaign  to  liquidate 
surplus  California  holdings  of  peaches  and  apricots, 
launched  some  weeks  ago  with  the  co-operation  of  the 
corporate  chain  systems,  has  received  considerable 
impetus  with  the  entry  of  independent  retail  grocers 
groups  into  the  liquidation  picture.  A  market  strength¬ 
ening  of  the  statistical  position  of  these  fruits  appears 
assured  by  the  time  the  selling  campaign  on  1936  pack 
reaches  its  peak.  While  canners  were  originally  shad¬ 
ing  their  prices  to  stimulate  movement,  recent  heavy 
sales  have  tended  to  stiffen  the  market  undertone,  and 
posted  prices  are  reported  being  adhered  to  on  current 
transactions. 

SHRIMP — A  firmer  undertone  rules  in  the  shrimp 
market,  where  current  reports  indicate  a  probable 
shortage  of  wanted  grades  during  the  summer  selling 
season.  Gulf  coast  canners  are  quoting  the  market 
at  $1.20  for  No.  1  small,  $1.25  for  medium,  and  $1.30 
for  large,  all  f.  o.  b.  canneries. 

PEARS — The  recent  price  cut  on  Bartlett  pears  has 
apparently  speeded  up  sales  somewhat,  and  distribu¬ 
tors  have  been  able  to  move  out  more  of  their  holdings 
on  the  lower  replacement  basis.  The  market  for  prompt 
shipment  is  now  quoted  as  follows  on  2i/^s:' Fancy, 
$1.75;  choice,  $1.60;  standards,  $1.45.  These  are  inside 
prices  with  some  canners  posting  10  cents  a  dozen  over 
these  figures  on  favored  brands. 

PINEAPPLE — Prices  hold  firm  on  both  crushed  and 
sliced,  with  a  good  inquiry  reported.  Pineapple 
“spears”,  a  relatively  new  line,  are  coming  in  for  in¬ 
creased  attention  on  the  part  of  distributors  in  the 
metropolitan  territory. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  "The  Canning  Trade" 

General  Food  Market  Firm,  Unseasonable  Warm  Weather  Pre¬ 
vails — Asparagus  Market  Active,  String  Beans  Sold  Out,  To¬ 
mato,  Corn,  Etc.,  Quiet,  Interest  Centered  on  New  Packs — 
Robinson- Patman  Bill — ^The  “Old  Timer”  Continues — 

A.  G.  M.  A.  Notes. 

Chicago,  Ill.,  May  15,  1936. 

ENERAL  CONDITIONS— The  canned  food  mar¬ 
ket  is  active  in  a  few  items  but  as  a  whole,  it  is 
bordering  on  the  listless  stage.  Prices  on  the 
major  vegetables  are  holding  firm  with  a  slight  ten¬ 
dency  toward  further  strength.  The  volume  is  said 
to  be  less  than  that  of  a  year  ago. 

THE  WEATHER — Springtime  is  here  in  Chicago- 
land.  Rather  unusual  warm  weather  for  the  early  part 
of  May  has  prevailed  the  past  ten  days.  It  makes  one 
feel  like  the  poet  who  wrote : 

“A  fellow  needs  to  feel  the  lift 

Of  winding  roads  that  dip  and  bend. 

And  watch  the  shadows  as  they  drift 
Where  far  horizons  meet  and  blend. 


A  little  tonic  in  the  Spring 
Will  cure  a  lot  of  grocer  men. 

But  things  like  these  are  what  you  need 
To  set  you  on  your  feet  again !” 

APPLES  -  APPLESAUCE — A  word  on  these  items 
might  be  in  order  as  have  not  reported  on  them  in  re¬ 
cent  issues.  Canned  apples  haven’t  been  moving,  so 
everyone  reports  and  this  is  due  to  the  low  price  that 
cold  storage  apples  are  selling  at.  The  movement  of 
applesauce  is  a  little  better  and  prices  are  held  firm 
with  70c  for  No.  2  fancy  F.  0.  B.  New  York  factory, 
the  prevailing  quotation. 

ASPARAGUS — Illinois  canners  have  been  getting 
the  business  in  Chicago  this  season,  taking  it  away  to 
a  very  large  degree  from  California.  It  is  reported 
that  most  of  the  canners  around  Chicago  are  now  sold 
up  on  No.  2  and  No.  10  tin  cuts  and  tips  especially. 
The  market  is  firm. 

GREEN  AND  WAX  BEANS— Canners  in  the  sur¬ 
rounding  states  like  Wisconsin  and  Michigan  report — 
a  clean  warehouse.  The  local  trade  is  looking  to  the 
Southland  to  replenish  their  immediate  wants  and  No. 
2  standard  cut  green  beans  are  being  offered  from 
Mississippi  at  75c  delivered,  shipment  latter  part  May 
or  first  of  June. 

TOMATOES — All  is  quiet  along  the  tomato  front. 
The  Indiana  and  Ohio  canners  are  still  maintaining 
their  stabilization  program.  Buying  continues  light 
and  our  jobbers  just  don’t  seem  able  to  warm  up  to 
the  strong  statistical  position  that  the  item  occupies. 
Nominally,  the  quotation  in  Indiana  on  No.  2  tin  stan¬ 
dards  is  70c  factory  but,  sales  have  been  made  at  67i/^c 
delivered.  One  of  the  disturbing  factors  is  the  con¬ 
tinuing  low  prices  quoted  by  the  large  chains.  This  is 
best  exemplified  by  a  chain  that  sold  No.  2  standard 
tomatoes  just  last  Monday  at  6c  per  can  to  the  con¬ 
sumer. 

CORN — Some  sizeable  business  is  recorded  when  a 
65c  price  on  No.  2  standard  is  accepted  but  such  lots 
are  few  and  far  between.  The  nominal  market  is  67V^c 
to  70c  F.  0.  B.  Ohio,  Indiana  and  Wisconsin  factory 
points.  Future  corn  has  been  sluggish  since  our  last 
report. 

PEAS — Everyone  is  talking  about  the  acreage  that 
Wisconsin  canners  have  and  will  plant  but  no  one 
seems  to  have  obtained  a  correct  line  upon  just  what 
that  acreage  will  be  as  compared  to  last  year’s  sowing. 
The  market  is  firm  and  standard  peas  in  No.  2  tins  at 
70c  factory  points  are  very  scarce. 

Future  peas  have  not  been  active,  and  the  price  levels 
vary  considerably. 

GRAPEFRUIT — Quite  a  number  of  Florida  canners 
have  sold  out.  It  is  said  that  the  major  portion  of  the 
holdings  are  in  the  hands  of  the  big  Florida  canners. 
No.  2  tin  juice  is  available  at  80  cents  F.  0.  B.  Tampa. 
No.  2  fancy  hearts  are  quoted  from  $1.05  to  $1.10 
Tampa. 

CALIFORNIA  FRUITS  —  Not  much  business  has 
passed  on  peaches,  apricots  or  pears  during  the  week 
in  review.  Apricots  are  somewhat  soft  and  some  trad¬ 
ing  has  been  going  on  but  mostly  in  small  lots.  The 
larger  buyers  are  bidding  too  low  for  the  sellers. 
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SPINACH — Some  little  interest  was  recorded  in  No. 
2V2  fancy  California  spinach  at  $1.15  coast.  The 
Ozark  canners  report  a  very  short  crop  and  pack.  The 
market  is  firm. 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 


ROBINSON-P ATMAN  BILL — Too  much  credit  can¬ 
not  be  given  to  the  members  of  the  United  States  Sen¬ 
ate  for  recognizing  the  situation  and  daring  to  go 
counter  to  the  wishes  of  the  vested  interests.  As  you 
readers  know,  the  Robinson  Bill  was  passed  by  the 
Senate  some  two  weeks  ago  and  the  proponents  of  the 
bill  now  see  success  in  the  House.  However,  the  inde¬ 
pendent  business  man  must  keep  right  after  his  Con¬ 
gressman  and  if  the  readers  of  this  column  have  not 
wired  or  written  their  Congressman  that  the  indepen¬ 
dent  business  man  demands  that  the  companion  bill — 
Patman — be  passed  at  this  session  of  the  House,  do  so 
immediately.  Remember  that — A  HUNDRED  BUY¬ 
ERS  ARE  BETTER  THAN  ONE  BUYER. 

THE  OLD  TIMER — (Continued  from  last  week.) 
The  Old  Timer  was  cleaning  a  reel  when  your  reporter 
called.  Going  fishing  he  was  asked — “Yes,”  was  his 
reply,  “rather  soon  now  but  say — I  was  down  in  Cin¬ 
cinnati  last  week  attending  the  annual  convention  of 
the  U.  S.  Wholesale  Grocers.  It  was  good  to  rub  up 
against  my  old  business  friends  and  to  renew  acquaint¬ 
ances,  especially  after  I  had  been  rather  closely  housed 
here  in  my  home  the  past  winter.  The  A.  G.  M.  A. 
(American  Grocer  Manufacturers  Association),  sure 
did  come  in  for  a  lot  of  panning,  and  the  way  I  look 
at  it,  they  are  entitled  to  it.” 

The  Old  Timer  snapped  into  action  with  a  spryness 
that  you  wouldn’t  think  possible  and  continued  in  his 
hit-it-on-the-nail  fashion  —  “that  A.  G.  M.  A.  outfit 
thought  they  could  rule  the  roost  when  it  came  to  gro¬ 
cery  distribution.  True,  most  all  the  big  shots  are 
members  but  you  don’t  want  to  forget  that  the  food 
producers  and  the  food  distributors  of  this  country  are 
numbered  by  the  thousands  and  the  day  is  gone  when 
the — money  changers  in  the  temples — are  going  to  tell 
the  majority  what  to  do.  President  McLaurin  told  the 
gathering  a  mouth  full  but  I  won’t  go  into  detail  on 
that  because  “Observer”  covered  it  rather  fully  in  the 
last  issue  of  The  Canning  Trade.  However,  your  read¬ 
ers  should  be  impressed  with  the  fact  that  the  Patman 
investigation  showed  that  the  National-American 
Wholesale  Grocers  Association  was  supported  in  part 
by  chain  store  money  and  as  President  McLaurin  said 
— The  National-American  offered  a  staff  to  the  Robin- 
son-Patman  Bill  but  instead  gave  it  a  stab  in  the  back. 
Oh,  continued  Old  Timer,  I  could  tell  you  a  lot  that 
went  on  behind  the  scenes  in  Cincinnati.”  (To  be  con¬ 
tinued.) 


BERlIMfHAPMAH 

canning\#  machinery 

JfSinqie  Unit  or  J!  Complete  Canning  Plant' 


BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 


Bean  Crop  Looks  Well — Spinach  Canning  Ended — New  Packed 
Snap  Beans  Will  Come  to  Empty  Floors — Turnip  Greens  Pack 
Completed  and  Movement  Good — No  Shrimp  Being  Canned, 
Market  Strong. 

Mobile,  Ala.,  May  15,  1936. 


Beans  —  The  bean  crop  looks  prosperous  enough 
and  it  won’t  be  long  before  the  canning  of  beans 
will  start. 

The  quality  of  the  beans  is  showing  up  excellent  and 
as  the  plants  are  healthy,  the  yield  should  be  good  for 
the  amount  of  acreage  planted,  which  is  about  normal 
for  these  days  and  times. 

The  vegetable  canneries  are  winding  up  the  spinach 
pack  and  are  getting  their  equipment  ready  for  the 
most  important  vegetable  pack  of  this  section,  which 
is  the  snap  bean. 

The  okra  pack  may  have  been  at  one  time  or  another 
larger  than  the  bean,  and  while  there  is  still  a  large 
quantity  of  okra  packed,  yet  there  are  localities  in  this 
section  where  there  is  very  little  okra  canned  and  beans 
are  more  generally  packed  all  over  this  section. 

However,  okra  is  a  very  hardy  plant  and  the  har¬ 
vesting  of  the  crop  can  be  extended  through  a  longer 
priod  of  time  than  the  bean. 

The  canning  of  beans  is  expected  to  start  in  a  week 
or  ten  days. 

The  warehouses  of  the  packers  of  this  section  have 
been  cleaned  up  on  beans  for  some  time,  and  the  fol¬ 
lowing  prices  on  the  new  pack  are  being  quoted:  75c 
per  dozen  for  No.  2 ;  $1.00  per  dozen  for  No.  2i/j  ;  $3.50 
per  dozen  for  No.  10,  F.  0.  B.  factory. 


SPINACH — The  canning  of  spinach  is  about  over 
with  in  this  section  and  the  packers  report  a  very  satis¬ 
factory  pack,  both  from  the  standpoint  of  production 
and  the  quantity  sold. 

Spinach  is  not  a  very  large  pack  here,  but  it  is  gain¬ 
ing  importance  and  may  develop  into  one  of  the  major 
vegetable  packs.  And  why  not? 

Spinach  is  in  a  strong  position  and  while  some  sales 
of  $1.05  per  dozen  for  No.  21/2  have  been  reported,  yet 
the  prices  of  75c  per  dozen  for  No.  2 ;  $1.00  per  dozen 
for  No.  21/2,  and  $3.50  for  No.  10,  F.  0.  B.  cannery,  are 
the  ones  that  have  moved  the  bulk  of  the  shipments. 

TURNIP  GREENS — The  spring  canning  of  turnip 
greens  is  over  with  and  the  packers  are  well  satisfied 
with  the  results,  because  the  quality  of  the  raw  mate¬ 
rial  held  up  well,  which  enabled  them  to  turn  out  a 
first  class  pack  to  the  very  last.  Then  too,  they  have 
been  able  to  move  a  good  volume  of  business. 

There  are  some  turnip  greens  packed  in  the  fall  of 
the  year,  but  it  is  invariably  a  light  pack  and  nothing 
like  the  spring  pack. 

The  price  of  turnip  greens  is  75c  per  dozen  for  No. 
2;  $1.00  for  No.  21/2,  and  $3.50  for  No.  10,  F.  0.  B. 
factory. 
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SHRIMP — There  is  nothing  that  can  be  said  about 
shrimp,  except  that  there  are  none  being  canned  and 
the  market  is  very  strong  at  $1.20  per  dozen  for  No.  1 
small;  $1.25  per  dozen  for  No.  1  medium,  and  $1.30 
per  dozen  for  No.  1  large,  F.  O.  B.  cannery. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  **The  Canning  Trade*’ 

Spinach  Proves  a  Puzzle — Ail  Green  Asparagus  Production 
Disappointing — Tomato  Acreage  at  $12.50^Peach  Consump¬ 
tion  Greatly  Increased — Lowering  Some  Fruit  Prices  to  Clean 
Out — Salmon  Stocks  Low — Frost  Damage  Estimated. 

San  Francisco,  May  15,  1936. 

FATHER — A  taste  of  real  summer  weather 
was  had  during  the  week  when  temperatures  in 
the  Great  Valleys  flirted  with  the  century  mark 
and  came  close  to  setting  new  records  for  May  along 
the  coast.  As  far  as  can  be  learned,  there  was  no 
damage  to  crops  with  many  of  them  probably  bene- 
fitted.  There  is  plenty  of  water  for  irrigation  this 
year  and  wide  use  of  this  is  being  made  if  only  for 
the  purpose  of  raising  lowered  water  tables.  With  but 
few  exceptions,  crops  are  in  good  shape  and  yields  per 
acre  promise  to  be  better  than  in  recent  years. 

SPINACH — The  situation  on  spinach  is  a  hard  one 
to  fathom.  The  pack  has  been  a  light  one,  with  the 
carryover  about  as  small  as  could  possibly  be  and  some 
of  the  largest  packers  are  making  prorata  deliveries  on 
certain  sizes,  yet  some  others  have  been  having  so  much 
difficulty  in  booking  business  that  they  have  found  it 
advisable  to  make  concessions.  Our  minimum  quota¬ 
tion  of  $1.15  on  No.  21/^s  has  been  questioned  and 
definite  instances  were  cited  of  sales  at  $1.10.  Few 
canners  are  accepting  business  at  this  price,  but  such 
offerings  can  be  found.  It  might  be  mentioned  that 
quite  a  few  canners  have  considerable  to  learn  about 
packing  spinach  and  that  quality  varies  so  greatly  that 
even  the  unitiated  can  detect  it  at  once.  Some  canners 
are  virtually  sold  up  at  maximum  prices,  while  others 
have  difficulty  in  making  sales  at  ten  per  cent  less. 

ASPARAGUS — The  packing  of  asparagus  has  been 
under  way  a  month,  but  the  output  is  scarcely  up  to 
expectations,  particularly  that  of  the  All  Green  grade. 
The  fresh  vegetable  market  has  absorbed  a  larger  per¬ 
centage  of  the  crop  than  usual  and,  too,  the  yield  has 
not  been  especially  heavy  to  date.  The  outlook  is  for 
a  smaller  pack  than  that  of  last  year,  but  conditions 
during  the  next  month  may  change  this.  Canners  are 
finding  business  rather  slow,  prospective  buyers  con¬ 
tending  that  prices  are  too  high.  Concessions  from 
list  prices  are  being  made,  but  these  do  not  seem  to  be 
more  marked  than  those  of  recent  years. 

TOMATO  ACREAGE — Canners  have  secured  all  the 
tomato  acreage  desired  at  a  contract  price  of  $12.50  a 
ton  for  canning  stock  and  opening  prices  will  be  named 
at  an  early  date.  Early  in  the  season  growers  banded 


together  for  $15  a  ton,  but  it  is  not  believed  that  any 
canners  have  paid  this  price.  Growers  are  hesitating 
to  plant  a  further  acreage  on  speculation,  fearing  that 
they  might  not  find  a  market  for  the  increased  output. 
Spot  stocks  continue  to  move  rather  slowly,  with  prices 
unchanged. 

PEACHES — The  California  Canned  Peach  Stabili¬ 
zation  Committee,  organized  in  March  to  promote  the 
consumption  of  canned  peaches,  reports  that  Ameri¬ 
cans  are  eating  this  product  as  never  before  and  that 
the  surplus  is  being  cared  for  in  a  manner  highly 
encouraging.  Reports  from  chain  store  organizations 
indicate  large  gains  in  sales,  in  one  instance  this 
amounting  to  706  per  cent.  The  final  week  of  the 
special  drive  commences  May  25th.  An  especially  large 
gain  has  been  reported  in  the  sale  of  Standards,  but 
the  improvement  in  the  sale  of  Choice,  on  which  there 
is  the  largest  surplus,  is  not  far  behind. 

PEARS — To  meet  competitive  conditions  which  have 
developed  of  late,  the  California  Packing  Corporation 
has  reduced  prices  on  Del  Monte  pears  to  $1.65,  $1.25 
and  $1,121/2  for  No.  2i/4s,  No.  2s  and  No.  Is,  respec¬ 
tively.  Other  packers  have  made  concessions  in 
apricots,  evincing  a  desire  to  get  stocks  at  as  low  a 
level  as  possible  before  the  new  crop  is  ready. 

SALMON — Canned  salmon  supplies  in  the  hands  of 
Pacific  Coast  packers  were  reduced  by  295,722  cases 
during  April  to  a  total  of  1,525,388  cases,  as  against 
2,255,233  cases  a  year  ago.  Stocks  of  reds  amounted 
to  228,472  cases  the  first  of  the  month,  compared  with 
810,057  cases  a  year  ago.  Stocks  of  pinks  were  919,847, 
against  1,122,740  a  year  earlier.  Some  reds  have  been 
sold  of  late  at  $2.25  for  export,  10  cents  below  the 
domestic  price,  but  this  is  about  the  usual  differential 
and  reflects  no  weakness  in  the  market. 

FROST  DAMAGE — A  preliminary  survey  of  the 
California  canning  peach  crop  places  the  damage  by 
frost  to  cling  peaches  in  the  Sacramento  Valley  district 
somewhere  between  30  and  50  per  cent.  Growers  esti¬ 
mate  that  there  will  be  fruit  for  a  pack  of  about  7,00,- 
000  cases,  but  canners  express  the  opinion  that  this  is 
too  low.  The  apricot  crop  in  the  Santa  Clara  Valley, 
where  much  of  the  canning  fruit  is  grown,  promises 
to  be  large,  but  that  of  Southern  California  promises 
to  be  well  below  normal. 

FISH — Fish  canners  of  San  Pedro,  Calif.,  have 
agreed  to  pay  $18  a  ton  for  blue  mackerel  during  the 
coming  season.  This  is  $3  a  ton  more  than  was  paid 
last  year  and  is  much  more  than  was  paid  when  the 
industry  was  launched  five  or  six  years  ago.  Canning 
will  be  commenced  within  a  few  days. 

ANNUAL  MEETING  DATE— At  a  meeting  of  the 
board  of  directors  of  the  Canners  League  of  California 
held  last  week  it  was  decided  to  hold  the  annual  meet¬ 
ing  at  the  Palace  Hotel  in  San  Francisco,  May  29th. 
The  date  was  originally  set  for  late  February,  with  the 
Hotel  Del  Monte  named  as  the  meeting  place,  but  cir¬ 
cumstances  arose  which  made  a  postponement  neces¬ 
sary.  It  is  the  present  intention  to  confine  the  meet¬ 
ing  to  a  single  day. 
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PROMISING  NEW  VARIETIES  OF  CANNING 
CROPS 

W.  A.  Frazier,  University  of  Maryland 

Before  Maryland  Canning  Crops  Conference 

College  Park,  Maryland,  February  25-26,  1936 

PEAS — Tests  of  pea  varieties  have  included:  (1)  a  compari¬ 
son  of  various  Alaska  strains,  and  (2)  a  determination  of  the 
yielding  capacity  of  early  sweet  varieties.  Alaska  HF30-1  and 
Associated  Seed  Growers  Strain  5  of  Alaska  have  given  high 
yields.  The  HF30  strain,  developed  at  the  Maryland  station,  is 
a  vigorous,  puffy-podded  Alaska,  one  to  two  days  later,  as  a 
rule,  than  other  Alaskas.  Maryland  Alaska  126  is  a  very  uni¬ 
form  strain,  with  ideal  Alaska-type  pods.  There  are  now  avail¬ 
able,  from  seedsmen  who  carry  i)ea  seeds  as  one  of  their  spe¬ 
cialties,  various  strains  which  are  very  uniform  and  which  give 
satisfactory  results. 

The  introduction  of  a  consistently  high  yielding  early  sweet 
variety  of  peas  would  be  a  valuable  contribution  to  the  Mary¬ 
land  canner.  At  the  present  time,  no  one  could  recommend  the 
substitution  of  the  main  Alaska  acreage  for  an  early  sweet 
variety,  although  two  have  been  very  promising;  namely,  Wis¬ 
consin  Early  Sweet,  and  Resistant  Gem.  Wisconsin  Early  Sweet 
is  the  more  promising  of  the  two,  reaching  the  canning  stage 
at  the  same  time  as  Alaska,  while  Resistant  Gem  is  five  days 
later.  These  two  varieties  have  yielded  as  well  as  Alaskas  dur¬ 
ing  the  past  two  cool  seasons.  They  need  to  be  tested  further. 
The  quality  of  the  canned  product  is  far  superior  to  Alaska. 
Two  new  sweets,  which  have  been  given  favorable  advance  pub¬ 
licity,  are  Wisconsin  Penin  and  Mardelah.  These  will  be  in¬ 
cluded  in  the  trials  during  the  1936  season. 

TOMATOES — There  is  a  need  for  improvement  in  our  tomato 
varieties.  Every  variety  has  its  faults,  and  there  is  no  real 
promising  variety  for  Maryland  canners  on  the  horizon.  Mar- 
-  globe  and  Greater  Baltimore  are  still  probably  better  than  any 
of  the  others.  Pritchard  does  well  on  heavy  soils.  Brown’s 
Special  has  gained  in  popularity  in  certain  sections  of  the  East¬ 
ern  Shore.  It  is  a  large  fruited,  rather  late  variety  resembling 
Stone.  The  Rutgers,  from  New  Jersey,  needs  further  trials  in 
Maryland.  It  is  a  large  fruited,  rank  growing  variety,  rather 
late,  and  has  given  satisfactory  yields  in  New  Jersey.  Medium- 
early  varieties  such  as  Clark’s  Special  C,  Bonny  Best,  and  John 
Bear  do  not  seem  to  yield  well  in  Maryland.  Break  O’Day  is 
about  out  of  the  picture  because  of  its  poor  foliage,  spreading 
habit,  and  consequent  poor  color  of  the  fruit.  Early  varieties, 
such  as  the  recent  Penn  State,  are  undesirable  for  planting  for 
the  canning  crop. 

Thorough  trials  of  new  introductions  will  be  continued  by  the 
Maryland  Station.  Possibly  from  our  own  breeding  grounds 
there  will  be  produced  a  new  and  better  variety. 

STRING  BEANS — There  are  no  new  string  bean  varieties  of 
promise  for  Maryland  canners.  The  mosaic-resistant  Refugees 
have  not  been  given  a  thorough  trial,  but  it  is  well  recognized 
that  the  Refugees  do  not  thrive  well  here.  Giant  Stringless  and 
Burpees  Stringless  are  still  the  best  for  most  sections. 


TOO  LATE  TO  CLASSIFY 


FOR  SALE — Millions  of  Cabbage  and  Cauliflower 
Plants  now  ready.  Special  prices  by  express  or  deliv¬ 
ered  by  truck.  Also  offer  Certified  Marglobe  and  other 
varieties  of  Tomato  Plants,  Sweet  Pepper  and  Sweet 
Potato  Plants  for  prompt  delivery.  Phone  146,  wire 
or  write  J.  P.  Councill  Company,  Franklin,  Va. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1936  ALMANAC 

use  yours  for  all  canning  data 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


PERFECTLY  COLLECTED? 

A  few  minutes  after  the  alarm  was  given  in  the  hotel 
fire,  one  of  the  guests  joined  a  group  of  friends  watch¬ 
ing  the  spectacle  and  chided  them  for  their  excitement. 
“There  was  nothing  to  be  excited  about,”  he  said. 
“When  the  alarm  rang  I  jumped  out  of  bed,  lighted  a 
cigarette,  brushed  my  hair,  and  took  my  time  about 
dressing.  I  didn’t  like  the  knot  in  my  tie,  so  I  tied  it 
over  again — that’s  how  cool  I  was.” 

“Fine,”  one  of  his  friends  remarked :  “but  why  didn’t 
you  put  on  your  trousers?” 

Jones  picked  up  the  daily  paper  and  was  astounded 
by  seeing  an  announcement  of  his  death.  He  immedi¬ 
ately  rang  up  a  friend. 

“Bill,”  said  he,  “Have  you  seen  the  notice  of  my 
death  in  this  morning’s  paper?” 

“Yes,”  replied  Bill,  “Where  are  you  speaking  from?” 

A  HINT  FOR  BALD  PEOPLE 

Co:  I  hear  Professor  is  going  to  have  a  rabbit 
painted  on  his  bald  spot. 

Ed:  Why? 

Co :  So  he’ll  have  a  little  hare  up  there. 

“On  arriving  at  Frisco  my  mother  had  lots  of  trouble 
with  the  officials  there  about  the  Chinese  vases  she 
endeavored  to  bring  in.” 

“Custom?” 

“I’ll  say  she  did.” 

WHICH  LIMB? 

Uncle  Sol  threw  aside  the  letter  he  was  reading  and 
uttered  an  exclamation  of  impatience. 

“Doggone!”  he  cried.  “Why  can’t  people  be  more 
explicit?” 

“What’s  the  matter,  pa?”  asked  Aunt  Sue. 

“This  letter  from  home,”  Uncle  Sol  answered,  “says 
father  fell  out  of  the  apple  tree  and  broke  a  limb.” 

Two  colored  gentlemen  who  had  just  reduced  the 
population  in  a  farmer’s  henroost  were  making  a 
getaway. 

“Laws,  Mose,”  gasped  Sam,  “why  you  s’pose  them 
flies  follows  us  so  close?” 

“Keep  gallopin’,  nigger,”  said  Mose,  “them  ain’t  flies. 
Them’s  buckshot.” 

SPORTY 

Wife:  I’ve  put  your  shirt  on  the  clothes  horse,  Jim. 

Jim:  What  odds  did  you  get? 

ANOTHER  THIN  GIRL 

I  know  a  still  thinner  girl.  When  she  drinks  pink 
pop  she  looks  like  a  thermometer. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 


CANNED  VEGETABLES— Continued 
Eastern  Central 


Low 

High 

Low  High 

HOMINY 

Std.  Split,  No.  2,  Tall . 

. 60 

.60 

.46  .60 

No.  2%  . 

. 75 

.76 

.62%  .66 

No.  10  . 

.  3.00 

3.00 

1.86  2.16 

Canned  Vegetables 


MIXED  VEGETABLES 


Eastern 

Central 

West  Coast 

Low  High 

Low 

High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2% . 

2.70 

2.85 

Large.  No.  2% . 

2.80 

2.90 

2  70 

2.86 

Green  Mam.,  No.  2  ro.  cans.... 

2.35 

2.50 

2.35 

2.50 

Medium,  No.  1  tall . 

1.60 

1.70 

1.85 

1.85 

Large,  No.  2 . 

2.26 

2.35 

2.35 

2.45 

Tips,  White,  Mam.  No.  1  sq.... 

2.60 

2.70 

Small,  No.  1  sq . 

2.35 

2.46 

Green  Mam.,  No.  1  sq . 

2.40 

2.60 

Small,  No.  1  sq . 

2.10 

2.20 

Fey.,  No.  2 . . . 

No.  10  . 

Std.,  No.  2 . 

No.  10  . 


OKRA  AND  TOMATOES 

Std.,  No.  2 . 

No.  10  . 


PEAS 


.85  .85  .65  .90 

4.25  4.25  3.50  4.25 

•75  .75  .66  .70 

3.76  3.76  3.26  3.60 


.90  .90  .90 

3.75  3.75  3.76 


West  Coast 
Low  High 


BAKED  BEANS 

16  . . 

No.  2  Mi  . 

No.  10  . 

STRINGLESS  BEANS 

Std.  Cut  Green,  No.  2 . 

No.  10  . 

Std.  Who.  Green,  No.  2. 

No.  10  . 

Std.  Cut  Wax.  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2... 
No.  10  . 

LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

No.  2  Soaked . 

BEETS 

Baby,  No.  2 . 

No.  2  Vi  . 

Std.  Cut,  No.  2 . 

No.  2%  . 

Ex.  Std.  Cut,  No.  2 . 

No.  21/4  . 

No.  10  . 

Std.  Sliced,  No.  2 . 

No.  2t4  . 

No.  10  . 

Ex.  Std.  Sliced,  No.  2.... 
No.  10  . 


.40 

.40 

.42% 

.45 

.75 

.75 

.76 

.86 

2.60 

2.60 

2.50 

2.65 

.76 

.82% 

.80 

.85 

.80 

3.76 

4.00 

3.76 

4.00 

4.00 

.72% 

.80 

.80 

.86 

,  .86 

3.76 

4.00 

4.25 

.65 

.76 

.62% 

.65 

.85 

3.76 

3.76 

2.90 

3.00 

4.25 

1.10 

1.16 

.85 

.90 

4.00 

4.25 

.70 

.76 

.72% 

.76 

1.25 

1.40 

1.40 

1.60 

1.60 

1.86 

.65 

.60 

.66 

.80 

.72% 

.75 

.76 

.76 

.60 

.70 

1.00 

1.00 

.72% 

.90 

3.25 

3.25 

2.76 

3.50 

.70 

.76 

.80 

.96 

.96 

1.10 

3.16 

.90 

.96 

.70 

.85 

.90 

3.75 

4.00 

3.00 

4.00 

3.40 

No.  2  Petit  Pois . . 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . . . . 

No.  2  Fancy  Sweets,  5s . . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  5s . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  5s . . 

No.  1  Early  June,  3s . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  23 . 

No.  2  Fey.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  ls„ . 

No.  2  Ex.  Std.  Alaskas,  2s . 

No.  2  £bc.  Std.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 


No.  2  Std.  Alaskas,  3s .  ’"70 

No.  10  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s .  .65 

No.  10  Std.  Alaskas,  4s .  3.75 

No.  2  Std.  Alaskas,  5s . 

No.  10  Std.  Alaskas,  5s . . 

No.  2  Ungraded . 65 

Soaked,  2s  . 45 

10s  .  2.40 

Blackeye,  2s  . 33 

10s  .  3.26 


PUMPKIN 


1.60 

1.70 

1.40 

1.46 

1.60 

1.65 

1.36 

1.40 

1.36 

1.45 

1.26 

1.30 

1.20 

1.30 

1.15 

1.20 

1.10 

1.20 

1.10 

1.15 

1.16 

1.45 

1.20 

1.26 

1.25 

1.35 

1.16 

1.20 

1.00 

1.20 

1.06 

1.10 

.90 

1.10 

1.00 

1.06 

1.06 

1.15 

.80 

1.05 

L06 

1.06 

6.25 

6.25 

.80 

1.00 

1.00 

1.00 

5.00 

5.00 

5.00 

6.26 

.76 

.90 

.82% 

.82% 

4.60 

4.50 

4.60 

4.50 

.70 

.76 

— 

1.40 

1.60 

1.26 

1.35 

1.30 

1.35 

1.16 

1.20 

1.10 

1.30 

i.io 

1.20 

.85 

1.10 

1.00 

1.10 

.90 

1.00 

.96 

.95 

.92% 

.92% 

.70 

.75 

1.00 

.92% 

.92% 

6.00 

5.25 

4.00 

4.00 

.65 

.70 

.90 

.96 

1.00 

3.76 

4.00 

4.76 

4.26 

4.50 

.70 

.76 

.90 

1.00 

4.00 

4.25 

.65 

.80 

1.10 

.92% 

.92% 

.55 

.55 

3.00 

3.20 

CARROTS 

Std.  Sliced,  No.  2 . 

No.  10  . 

Std.  Diced,  No.  2 . 

No.  10  . 

PEAS  AND  CARROTS 

Std.  No.  2 . 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . . . 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 


.60 

.62% 

.65 

.70 

3.25 

3.00 

3.25 

.70 

.76 

.60 

.65 

3.25 

3.26 

3.00 

3.00 

.65 

.85 

1.06 

1.35 

1.05 

1.10 

.92% 

.95 

1.06 

1.05 

1.10 

i.io 

7.60 

7.76 

6.76 

6.76 

.90 

.90 

.82% 

.86 

1.16 

1.16 

1.00 

1.10 

.90 

.90 

1.00 

1.10 

4.76 

6.76 

.76 

.76 

.70 

.85 

4.25 

4.25 

3.85 

4.60 

.67% 

.67% 

.65 

.70 

4.00 

4.00 

Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2 . — . 


Std.,  No.  2% . 

.90 

.96 

. 

No.  3  . . . 

No.  10  . 

3.25 

3.60 

SAUER  KRAUT 

Std.,  No.  2 . 

.55 

.60 

No.  2%  . . . 

Vn  a  . . 

.70 

.60 

.70 

No.  10  . 

2.60 

2.25 

2.40 

SPINACH 

Std.,  No.  2 . 

.76 

.80 

.76 

.80 

.95 

1.02% 

No.  2%  . 

1.00 

1.10 

.95 

1.00 

1.10 

1.25 

No.  10  . 

3.50 

3.50 

3.60 

3.50 

3.76 

4.06 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

SWEET  POTATOES 

Std.,  No.  2,  Dry  Pack . 65 

No.  2%  . 86 

No.  3  . — . 96 

No.  10  .  3.00 

Std.,  No.  2,  Syrup  Pack . 76 

No.  2%  . 96 

No.  3  .  1.06 

No.  10  . —  3.00 


.66 

.87% 

.95 

3.00 


.87% 
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CANNED  FRUITS— Continued 


TOMATOES 


Elastern 

Central 

West  Coast 

Bias  tern 

Low  High 

Low  High 

Low  High 

FRUITS  FOR  SALAD 

Low  High 

Fancy,  No.  2 . 

No.  2%  . 

No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1 . 

No.  2  . 

No.  ZVi  . 

No.  3  . 

No.  10  . . 


Std.,  No.  1 . 

No.  2  . 

No.  ZVi  . 

No.  3  . 

No.  10  . 

TOMATO  PUREE 

Std..  No.  1,  Who.  Stock. 

No.  10  . 

Std..  No.  1,  Trim . 

No.  10  . 


TOMATO  JUICE 

No.  1  . 

No.  2  . 

No.  10  . 

TURNIP  GREENS 

No.  2  . 

No.  2%  . . 

No.  10  . 


Fey.,  No.  ZVi. 
No.  10  . 


Solid  pack 

.45 

.45 

.45 

.50 

.85 

.95 

.70 

.80 

.70 

.75 

.95 

1.15 

1.05 

1.05 

1.00 

1.10 

1.30 

1.60 

1.15 

3.50 

3.25 

3.50 

4.00  4.00 

With  puree 

.40 

.42% 

.45 

.47% 

.65 

.67% 

.62% 

.63 

.65 

.70 

.75 

.77% 

.97%  1.00 

1.00 

1.05 

.90 

.95 

1.05 

1.05 

3.10 

3.15 

3.00 

3.36 

3.00 

3.25 

.42%  . 

.47%  .60 

4.00 

3.25  . . 

3.76  4.00 

3.60 

.40  . 

3.00  3.00 

3.00 

3.50 

.70 

2.75 

.70 

.37% 

2.76 

.42% 

3.26 

.60 

3.40 

.70 

3.50 

.76 

1.00 

3.50 

3.75 

.76 

1.00 

3.50 

.80 

1.05 

BLACKBERRIES 

Std.,  No.  2 . . . . . 

No.  3  . . . 

No.  10,  water . 

No.  2,  Preserved . .  . 

No.  2,  Ssmip . . . 

BLUEBERRIES 

No.  2  . . .  . 

No.  10  . „......J..  7.00  7.00 

CHERRIES 

Std.,  Red,  Water,  No.  2 . . . 

Std.,  White,  Syrup,  No.  2 . 

Ex.  Std.,  Preserved,  No.  2 . .  . 

Red  Sour  Pitted,  No.  10 . 

R.  A.,  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  ZVi . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . . . 

RASPBERRIES 

Black,  Water,  No.  2 . .  . . 

No.  10  . 

Red,  Water,  No.  2......™„........„ . . 

No.  10  . .  . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 


Canned  Fruits 


APPLES 

No.  10,  water .  2.60  2.7B 

No.  10,  standard  heavy  pack....  2.76  3.00  3.00  3.15 

No.  10  fancy  heavy  pack .  3.15  .  . 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . 

No.  2  . 

3*00  3.25  Water,  No.  10. 


Central 
Low  High 


4.90  6.00 

LIB  i.26 


4.10  4.25 


5.75  6.00 
1.40  1.50 
1.40  1.50 


APPLE  SAUCE 


No.  2,  Fancy. 

No.  10  . 

No.  2.  Std . 

No.  10  . 


.70  .75 

3.10  3.25 

.67V^  .70 

2.86  3.00 


APRICOTS 

No.  Zyi,  Fancy . 

No.  ZVi,  Choice . . 

No.  2^,  Std . 


GRAPEFRUIT 

8  oz . 

No.  2  . — .  1.10  1.15 

No.  5  . 


GRAPEFRUIT  JUICE 


Canned  Fish 


1.75  2.00 

1.55  1.75 

1.26  1.40 


.60 

1.15 

3.50 


HERRING  ROE 

1.60 

1.75 

2.00 

.  2  00 

LOBSTER 

Flats,  1  lb . 

.  6.50 

6.50 

%  Ib . 

.  3  2R 

3.25 

1.95 

%  lb . 

.  1.9R 

OYSTERS 

.  OR 

1.05 

.  1.00 

10  oz . 

2.10 

Selects,  6  oz.. 


.52% 

.62% 

.75 

.90 

2.75 


PEARS 

Keifer,  Std.,  No.  2,  in  syrup.... 

No.  2%  . 

No.  10  . 

Bartlett,  Fancy,  No.  2% . 

Choice,  No.  2% . . 

Std.,  No.  2% . 

No.  10,  Water . . 

No.  10,  Syrup . 


PEACHES 

Fey.,  Y.  C.,  No.  2% . 

Choice.  No.  2% . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  3 . 

Pies,  unpeeled.  No.  3 . 

Peeled,  No.  10,  Solid  Pack.... 


8  oz . 

No.  1  ... 
No.  300 
No.  2  ... 
No.  5  ... 


3.25 


1.75 

1.90 

1.60 

1.80 

1.45 

1.66 

3.60 

4.00 

5.00 

5.25 

1.50 

1.55 

1.30 

1.45 

1.25 

1.25 

1.10 

1.12% 

4.25 

4.50 

SALMON 

Red  Alaskas,  Tall,  No.  1. 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 


Dry,  No.  1 .  1.20  1.20 

Wet,  No.  1,  Large .  1.30  1.30 


SARDINES  (Domestic),  Per  Case 


%  Oil,  Key . 

%  Oil,  Keyless . . 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton . 

44  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


3.60 

3.26 


3.90 

2.75 


2.90 


PINEAPPLE 

Hawaiian.  Slic.,  Ex.  Std.,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . 

No.  2%  . 

Shredded.  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 

Pie,  Water,  No.  10 . 


1.60 

1.80 

1.45 

1.70 


6.76  6.00 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

%s  . 

Light  Meat,  Is . . 

%s  . 

ViS  . 


West  Coast 
Low  High 


2.36  2.66 

8.26  8.75 


2.60  2.60 
2.40  2.60 

2.25  2.30 


8.00 

2"i’B 


2.26  2.35 

.  1.66 

.  1.76 


1.05  1.10 


.  1.76 

.95  1.00 

1.65  1.66 


.  1.40 

2.76  3.00 


.  6.02% 

10.60  12.00 
5.00  6.86 

3.86  4.25 

.  9.00 

.  5.00 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 

WE  ARE  manufacturers  of  canning  machinery  and 
also  specialize  in  buying  and  selling  used  and  rebuilt 
canning  machinery.  Write  us  in  reference  to  what 
you  desire  to  buy  or  sell.  Catalogs  for  the  asking. 
A.  K.  Robins  &  Co.,  Inc.,  Lombard  and  Concord  Sts., 
Baltimore,  Md, 

MACHINERY  FOR  SALE  —  Discontinued  plant 
Delaware-Maryland.  Can  be  inspected.  Corn  Cook¬ 
ers;  Tomato  Pulp  Finishers;  Catsup  Bottle  Washers; 
Label  and  Picking  Tables;  Pre-heater;  Onion  Peeling 
and  Grinding  Machine ;  No.  28  Victoria  Onion  Peeler ; 
Buffalo  Silent  Food  Chopper;  Can  Conveyors;  Pea 
Elevators ;  Bottle  Washers ;  Tomato  Conveyor ;  Tomato 
Elevators;  Tomato  Washers  and  Scalders;  2"  thick 
Cypress  Cook  Tanks;  Tomato  Peeling  Tables;  Hand 
Fed  Rotary  Chile  Sauce  Filler;  Catsup  Bottle  Filling 
Machine;  Hand  Catsup  Filler;  gallon  Jug  Filler; 
Cyclone  Tomato  Pulp  Machine ;  2"  Copper  Coils ;  14  ft. 
Skin  Conveyor;  Bottle  Conveyor;  Apple  Grater;  Cool¬ 
ing  Pan ;  Bean  Destoner ;  Pea  Conveyors ;  Onion  Grat¬ 
ers  ;  Portable  Labeler ;  Nailing  Machines ;  Casers ;  Box¬ 
ing  Machines;  Box  Stitchers;  Cork-N-Seal  Machine; 
No.  66  Label  Perforator;  Improved  Labeling  Ma¬ 
chines  ;  Can  Straightener ;  Sealers ;  Flat  Plate  Printing 
Machine.  Address  Box  A-2103  c/o  The  Canning 
Trade. 


FOR  SALE  — 12  round  modern  Pressure  Retorts, 
inside  measurements  66  inches  deep,  32  inches  diam¬ 
eter,  all  in  good  condition;  can  have  one  or  all,  or  as 
many  as  you  want — $50.00  each.  One  Meyers  Self- 
Oiling  Bulldozer  Pump,  No.  913  M,  belt  driven,  intake 
and  discharge  IV^  inch — $65.00.  One  Deep  Well 
Cylinder  Unit,  62  feet  of  21/2  inch  galvanized  pipe  and 
succor  rod — $30.00.  Heart  of  Maine  Packing  Com¬ 
pany,  Lewiston,  Me. 


FOR  SALE — One  No.  10  Monitor  Wonder  Continu¬ 
ous  Tomato  Cooker,  in  good  condition,  selling  cheap 
for  quick  sale.  Talbot  Canning  Corp.,  Cordova,  Md. 

FOR  SALE — Blancher,  Pea  Cleaner,  Open  Kettles, 
Steam  Crane,  Burt  Adjustable  Labeler,  Ayars  Univer¬ 
sal  Filler,  Climax  Weigher,  Pea  Washer,  Cyclone 
Pulper,  Tomato  Sorting  Table,  Tomato  Washer,  Coils 
and  Tanks  for  Pulp,  Copper  Kettle,  Tomato  Scalder, 
No.  10  Souder  Filler,  two  Jumbo  Cherry  Fitters.  Ad¬ 
dress  Box  A-2118  c/o  The  Canning  Trade. 

FOR  SALE — 1  40  H.P.  Skid  Boiler;  1  4  Compart¬ 
ment  Tom  Brown  Process  Tank  and  7  Crates ;  1  Deep 
Well  Pump  (new).  Rush  Canning  Company,  Wash¬ 
burn,  Mo. 


FOR  SALE — One  No.  2  Continuous  Tomato  Cooker, 
excellent  condition.  Will  sell  cheap  or  trade  on  good 
Ayars  Pea  Filler  or  other  needed  equipment.  Address 
Box  A-2122  c/o  The  Canning  Trade. 


FOR  SALE — Apple  Machines.  6  Coons  Seed  Cellers 
and  Slicers ;  6  Coons  Roller  Inspection  Tables ;  6  Pease 
Double  Unit  Automatic  Peelers.  Slightly  used,  all  in 
A-1  condition.  Address  Box  A-2121  c/o  The  Canning 
Trade. 


WANTED  — MACHINERY 


WANTED — To  buy  used  canning  equipment  any 
quantity.  Write  us  before  selling.  We  also  carry  a 
large  stock  of  new  and  used  equipment.  Acme  Foundry 
&  Machine  Co.,  616  N.  Jefferson  Ave.,  Springfield,  Mo. 


WANTED — Two  250  gallon,  two  500  gallon  and  one 
5000  gallon  tanks.  Must  be  Monel  Metal,  Stainless 
Steel  or  Glass  Lined.  Give  detailed  description,  dimen¬ 
sions,  condition  and  where  located,  as  would  want  to 
inspect.  Niagara  County  Preserving  Corporation, 
Wilson,  N.  Y. 


WANTED — Five  large  Chisholm-Ryder  Bean  Snip¬ 
pers;  two  Pre-graders;  one  Bean  Blancher.  Address 
Box  A-2120  c/o  The  Canning  Trade. 


WANTED — The  following  used  equipment:  Hansen 
Boot  for  16-inch  buckets.  Ten  Pocket  Corn  Filler, 
Twelve  Valve  Syruper,  Rotary  Corn  Washer.  Quote 
manufacturer,  age,  condition  and  best  cash  price.  Ad¬ 
dress  Box  A-2117  c/o  The  Canning  Trade. 

WANTED  —  Used  Beet  Machinery.  Blancher, 
Peelers,  Sheer,  Dicers,  etc.  Summit  Products  Co., 
Mt.  Summit,  Ind. 


FOR  SALE  — PLANTS 


FOR  SALE — Tomato  Plants  grown  from  Indiana, 
Baltimore  and  certified  Marglobe  seed  will  be  ready 
for  shipment  by  May  15th.  Cabbage  Plants  by  May 
10th.  For  information  write  or  wire:  Green  River 
Plant  Company,  Owensboro,  Ky. 

FOR  SALE — Certified  Marglobe  Tomato  Plants ; 
Certified  Rutgers  Tomato  Plants ;  from  Certified  Seed. 
$1.25  per  thousand.  Prompt  shipment.  Good  arrival 
guaranteed.  Vickers  Plant  Farms,  Hattiesburg,  Miss. 

FOR  SALE — Tomato  Plants.  Raised  from  Indiana 
Canners  Association  Certified  Indiana  Greater  Balti¬ 
more  Seed.  300  acres  in  Georgia.  French  &  Matlock 
Brokerage  Co.,  Mt.  Summit,  Ind. 
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FOR  SALE  — FACTORIES 

FOR  SALE — Small  Canning  Plant  just  erected. 
Splendid  opening.  Peas,  beans,  tomatoes  four  weeks 
ahead  of  Eastern  Shore.  Large  acreage  now  planted 
by  farmers  and  truckers.  Sea  foods  available,  making 
a  year  around  proposition.  Only  experienced,  reliable 
concern  invited.  F.  R.  Seeley,  President,  Chamber  of 
Commerce,  Beaufort,  N.  C. 

FOR  SALE — The  business  of  the  Heart  of  Maine 
Packing  Company,  Lewiston,  Maine.  A  business 
established  twenty  years,  whose  brands  “Heart  of 
Maine”  and  “Son  of  Maine”  are  well  and  favorably 
known  from  Coast  to  Coast.  We  packed  Golden  Ban¬ 
tam  Corn  on  the  Cob,  Cream  Style  and  Whole  Grain, 
String  Beans,  Carrots,  Pumpkins,  Squash  and  Apples, 
sliced  and  quartered,  also  Applesauce.  Our  canning 
shed  burned  down  leaving  the  lot  and  all  the  springs 
and  deep  wells  in  good  condition,  also  frost  proof  store¬ 
house,  a  brick  fire  proof  office,  a  nice  home  for  super¬ 
intendent  or  owners  with  250  acres  of  land  highly 
under  cultivation  and  right  in  the  sweet  corn  belt  of 
Maine,  with  individual  farmers  all  over  the  section 
ready  to  plant  any  quantity  of  crops  that  you  may 
want;  being  in  a  dairying  section,  the  farmers  have 
plenty  of  barn  dressing  to  assure  the  finest  crops.  This 
ought  to  be  a  fine  proposition  for  the  small  capital  out¬ 
lay.  If  interested  we  would  be  pleased  to  give  you  full 
particulars  and  price.  Write  today.  Heart  of  Maine 
Packing  Co.,  Lewiston,  Me. 

FOR  SALE — Cannery  located  in  Central  Delaware. 
Suitable  for  canning  of  tomatoes,  tomato  pulp  and 
apple  butter.  Address  The  Industrial  Lease  Dept., 
The  Great  A.  &  P.  Tea  Co.,  420  Lexington  Ave.,  New 
York  City. 


FOR  RENT— FACTORIES 


FOR  RENT — All  or  part  of  two  story  cannery  build¬ 
ing  of  40,000  square  feet.  Considerable  acreage  avail¬ 
able.  Considerable  machinery  installed.  Large  railroad 
siding.  Water  and  steam.  Delmarva  section.  Address 
Box  A-2116  c/o  The  Canning  Trade. 


FOR  SALE  — MISCELLANEOUS 


FOR  SALE — Two  thousand  five-gallon  cans  of 
strictly  whole  tomato  pulp,  good  fiavor  and  fine  color. 
W.  L.  Jones  Food  Co.,  Pemberville,  Ohio. 

FOR  SALE — Formulae  and  fiow  charts  for  the  pro¬ 
duction  of  heat  sterilized  canned  salads  such  as  potato, 
macaroni,  chicken,  etc.  Samples  available.  Address 
Box  A-2123  c/o  The  Canning  Trade. 

HELP  WANTED 


WANTED — Experienced  man  to  manage  small  capacity  plant 
for  jellies,  mayonnaise,  pickles,  chow-chow,  etc.  Address  Box 
B-2094  c/o  The  Canning  Trade. 


I  WANTED — Foreman  for  fish  and  dog  food  canning  plant  in 

Florida.  Must  know  fish  canning  thoroughly.  Year  around 
position.  State  experience  and  salary  expected.  Address  Box 
968,  Sarasota,  Fla. 


WANTED — Experienced  canning  plant  Superintendent  by 
reliable  packer  in  the  Rio  Grande  Valley  in  Texas,  to  take 
charge  of  plant  during  the  spring  tomato  canning  season. 
Must  be  available  May  16th.  Must  have  thorough  knowledge 
of  and  experience  in  the  manufacture  of  canned  tomatoes,  cat¬ 
sup  and  puree  and  have  mechanical  ability.  Only  high  grade 
man  will  be  considered.  References  required.  State  wages 
expected.  Address  Box  B-2114  c/o  The  Canning  Trade. 


WANTED — To  employ  a  man  with  experience  in  selling 
Maryland,  Delaware  and  Pennsylvania  canned  foods  from  first 
hands.  This  man  must  be  of  proved  executive  ability.  We  seU 
this  product  in  volume  and  the  man  engaged  will  have  a  large 
field  in  which  to  demonstrate  his  ability.  Address  Box  B-2113 
c/o  The  Canning  Trade. 


WANTED — A  thoroughly  experienced  man  for  operating  Bliss 
Automatic  Feed  Press.  Must  know  how  to  adjust  dies  and  keep 
them  sharp.  Unless  you  can  give  good  references  do  not  apply. 
Small  plant  in  Southern  Ohio.  Address  Box  B-2102  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  Superintendent.  Can  build  and 
supervise  the  installation  of  canning  plants;  pack  a  full  line 
of  fruits,  vegetables,  beef  and  chicken,  etc.  Fine  references. 
Address  Box  B-2100  c/o  The  Canning  Trade. 


POSITION  WANTED — Twenty  years’  experience  in  the 
canning  business  packing  tomatoes,  green  beans  and  pumpkins. 
Plant  manager;  understand  everything  from  the  grower  to  the 
jobber.  Address  L.  B.  102,  Clever,  Mo. 


WANTED — Position  as  Superintendent  of  pea  canning  fac¬ 
tory.  Long  experience.  Will  furnish  best  of  references.  Would 
consider  season,  but  prefer  year  around.  Address  Box  B-2105 
c/o  The  Canning  Trade. 


POSITION  WANTED — By  Superintendent;  15  years  experi¬ 
ence  canning  corn,  string  beans  and  apples.  Can  build  and 
equip  plants.  Best  of  references.  Address  Box  B-2115  c/o  The 
Canning  Trade. 


WANTED — Position  as  field  man,  experienced  in  truck  crop 
production;  born  and  raised  in  Harford  County,  Md.,  the 
Shoepeg  Corn  country,  and  know  whole  grain  corn  crop  pro¬ 
duction.  Young  man,  37,  married,  and  seek  permanent  position 
with  progressive  canners.  References  Address  Box  B-2124 
c/o  The  Canning  Trade. 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  for  Dotachablo  Chalna. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picldnq. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Mig.  Co.,  Murfreesboro,  N.  C. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  Siring. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier.  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

•National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A-  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltiinore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Caimery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Ch2tin  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY..  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  nme. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenk2unp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill.  ' 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spiague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

BerUn-Chapmeui  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayare  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CREDR  SERVICE. 

National  Food  Industries,  Inc.,  Louisville,  Ky. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  ni. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy 

FHLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GLASS  LINED  TANKS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Htukers. 
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WHERE  TO  BUY  —  Continued 


HYDRAULIC  CONVEYING  EQUIPMENT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE,  Canners. 

Canners'  Exchange,  L2m8ing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES.  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Eialtimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

^edmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MHK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS'  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn, 
Gallatin  Valley  Seed  Co.,  Bowman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,'  Pa. 

Leonard  Seed  Co.,  Chicago,  III. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaimee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem.  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  ConSsuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robiiu  &  Co.,  Inc.,  Eialtimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS'  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SALT. 

Scientific  Tablet  Co.,  Belleville,  111. 

SEALING  MACHINES,  Box. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  U. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  lU. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  lU. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS.  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined.  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  lU. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-^apman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
O.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  Sea 
Tanks,  Wood. 
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AVARS  TOMATO  JUICE  FILLER 

AVARS  MACHINE  CO.,  Salem/  New  Jersey 
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PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

APAC1TY600  MiULiON  CARS  PER  YEAR 

^  MAIN  OFFICE 

BALTIMORE  MD.  . 


To  complete  your  planting 


Sweet  Corn  Seed 

Despite  the  current  shortage 
we  have  limited  supplies  of 
some  of  the  most  popular  sorts 

• 

If  you  run  short  or  need 
replanting  stocks,  please 
let  us  know  right  away 


J^BanriatPi  (6 


rmufra. 


Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Nm  Hi  atipH,  OInnnprttrul 


